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BREWERY COUNTRY While in Hershey for 
Canvention X, you'll only be a can’s throw away Letters page 2 ) 
from several interesting local and regional brew- 

eries. Two of these — Yuengling and The Lion — 

are featured on pages 6 and 7. 


Chapter corner 


By Herb Schwarz #1922 


Seems there has been some mis- 
understanding about the board's inter- 
pretation of “associated” or “trial” 
chapter memberships. If your chapter 
is “healthy” there is no need for you to 
revise your chapter constitution or 
by-laws to include associated mem- 
bers. This ruling was passed along in 
hopes of helping some “struggling” 
chapters in obtaining more members 
for a trial period without having to join 
the BCCA. 

I’m sure many chapters will benefit 
from this by eventually getting mem- 
bers involved who otherwise may be 
scared off by the cost of chapter and 
BCCA membership fees. Remember, 
though, an associated member may 
only be such until your annual dues are 
collected, or a maximum of one year, 
whichever occurs first. 

I'd like to thank all the chapters for 
filling out their renewal forms. The 
new list is compelte now and contains 
some helpful information which will 
be included in your new roster. 

I did run across numerous discrep- 
ancies of chapter formation when 
compared to the BCCA History. If you 

ill, please, take a minute to check the 

ear I have listed and report any errors 
to me so that we may update the 
history section of the roster. Also 
include if and when your chapter was 
renamed; such as the Wisconsin Chap- 
ter is now known as the Badger Bunch. 

Thanks to the Patrick Henry Chap- 


ter for a very innovative idea in 
suggesting that I compile a list of items 
that chapters have for sale, such as 
patches, can totes, etc. I’m sure many, 
myself included, are interested in 
chapter patches, but don’t know who 
to contact or who has them. So here is 
a chance to advertise your items to 
some 10,000 BCCA members. 

Send me your list of sale items, price 
and contact point. Certain items such 
as brewery patches will have to be 
grouped. This list, depending on 
volume, will be published in forthcom- 
ing News Reports. Send your list to 
Herb Schwarz, 850 Brentford Dr., St. 
Louis, MO 63125. 

On May 17, you might take in the 
6th annual sponsored by the Southern 
Tier Chapter in Deposit, NY. Although 
I’ve never attended, I hear it’s a good 
one and hope to put it on my next 
year’s calendar of events. 

The 2nd Annual ExtravaCANza is 
being held in Houston on June 1 and 
sponsored by the Grand Prize Chapter. 
It’s been a while since I’ve been south, 
so I may try to make this one. 

Chesapeake Bay Chapter believes in 
doing things big by hosting their 
annual in Baltimore’s Memorial Sta- 
dium on June 8. Bring your cans and 
baseball glove. 

Mark June 7 for Central City, CO. 
Being high up in the mountains takes 
your breath away and if it doesn’t, 
Max’s and Lew’s chili will. 

June 13 begins the Weekend at 


Wally’s (Swenson #348). Wally has a 
very large “backyard” and an un- 
limited supply of Walter’s beer drawn 
right from a refrigerated truck. North 
Star and Badger Bunch co-host and 
clean up afterwards. 

The 2nd three-day Swap-A-Rama is 
being hosted by five St. Louis area 
chapters and will begin on June 21. 
This one will feature the first outdoor 
and first BCCA Board of Directors’ 
meeting in conjunction with an event. 

Jersey Shore Chapter will host its 4th 
Annual Beer Can Swap at Asbury 
Park, NJ, also on June 21-22. Bet 
they'll have another Bilow can for 
everyone to commemorate the event. 

Rogue River, OR, is next on June 
28-29. If you also attended Asbury 
Park, here is a wonderful chance to 
check the gas mileage your car dealer 
promised you’d get. 

Windy City Chapter is having their 
annual picnic at nearby Joliet, IL, on 
June 29. Never knew Ron Jones’ bunch 
to get out of hand, but in case they do, 
the state prison is right there. 

Horlacher Chapter is also planning a 
picnic in June with dates not yet 
finalized. Check with Larry Handy 
#947. 

You still have time to submit a bid to 
host the 1984 Canvention. We have 
some very informative Canvention 
guides explaining your requirements in 
detail. Also, Jack Turner will lend his 
expertise throughout. So if interested, 
ask Jack to send you one. 


President's message 


By Kit Hall #166 
Instead of my usual column this month, I'd like to turn 
this space over to Bob Campbell #16460. It should make for 
interesting reading for all BCCA members. 


I'd like to address myself to Will Hartlep’s column of 
March-April 1980, subtitled “Where’d Everybody Go?” 
I believe there are many answers to this alarming question 
and I'd like to offer a few suggestions of my own. 

First, a little background. I joined the BCCA in 1976, 
once I learned of the organization and found that so many 
others were engaged in a hobby that had caught my 
interest. Through fellow members I also joined the 
Delaware Valley Chapter. Since then my collection has 
grown from 0 to 1,500 cans, a fact I should have reason to 


e proud of. 
3 Recently, my hobby (our hobby) has become very 
discouraging, however. Aside from personal reasons, this 
disheartening situation can be attributed to several factors: 
1. We all know that our first active year of trading is very 
rewarding because “we need everything.” However, 


afterwards, I’ve found that trading becomes difficult, if not 
impossible. The Del Val gang has assisted in keeping spirits 
up, but unless someone has mint to grade one trader: 

building a collection is unlikely. 

2. Those parties who insist on “jumping on th 
canwagon” with limited edition or commemoratives may b 
jeopardizing our organization. But we must remember tha 
those issues are the only unique trader cans people like 
myself have to offer. Our obsoletes from the 70s have little 
or no value at trade sessions. 

3. Our current BCCA membership (as of the December 
board meeting) is 11,233, with the last issued number being 
21,082. This illustrates that we have lost almost 50% of our 
membership since BCCA’s inception. Why? Perhaps because 
of newer members being discouraged as a result of 
numerous trade failures and older members dropping out 
rather than acquiescing to the commercialism now so 
prevalent in our hobby. 

4, Finally, to illustrate my feelings, the following things 
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Canvention X 
Hershey, Pa. 


General Information 


Sept. 11-14, 1980 


REGISTRATION 

In this issue is your Registration 
Form to be completed by the member 
and returned to BCCA with your 
payment. Office address is 747 Merus 
Court, Fenton, Mo. 63026. This year, 
we ask that you register as early as 
possible so that we can know how 
many to plan for. Pre-registration 
cut-off is August 10, with late registra- 
tions accepted no later than August 15 
at the BCCA office. This is the cut-off 
date for all members who wish to 
attend the banquet and have a trading 
space at the trade session. Trading 
spaces will be assigned on a first served 
basis as there are a limited number of 
spaces. The registration desk at the 
motor lodge will only accept members 
and guests who arrive with a limited 
amount of cans to trade not requiring a 
trading space and not intending to 
attend the banquet. A set fee of $15 to 
enter the trading area will be charged 
each member and $10 for each guest 
who registers on Thursday or Friday. 
Saturday's fees are $10 for trading 
privileges for members and $6 for 
guests. 


BANQUET 

Members and guests who have 
pre-registered and plan to attend the 
banquet and awards ceremonies will 
be assigned a banquet table. A special 
registration booth will be set up in the 
Convention Center upper lobby area 
where members can reserve a table for 
himself and guests. Every person who 
pre-registers for the banquet will be 
guaranteed a banquet seat. Members 
who wish to sit with other members 
and friends at the banquet can do so by 
having one person collect the banquet 
tickets for his group. Take them to the 
registration area and have the tickets 
stamped with a table assignment. This 
can be handled by one person but the 
limit is 10 persons to a table. 

As you probably noted, there are 
two registration prices — one for those 
who want to attend the banquet, and 
one for those who are not interested in 
banquet or ceremonies. Prices are 
adjusted accordingly. 


MOTEL REGISTRATION 

The CANVvention headquarters is the 
Hershey Motor Lodge. If you are 
planning to stay at the lodge, complete 
the enclosed Hotel Room Reservation 
form and mail it direct to the address 
on the form. Room rates are listed. 
Room assignments will be made on a 
first come, first served basis. As there 
are a limited number of rooms at the 


lodge, we suggest you make reserva- 
tions early. In the event room require- 
ments exceed anticipated amounts, 
overflow reservations will be filled on a 
rotation basis in participating hotels. 
NOTE: Hershey EconoLodge is across 
a major highway from the Hershey 
Motor Lodge and Convention Center; 
The Harrisburg Marriott, Host Inn, 
and Howard Johnsons are 10 to 15 
minutes away, about 8 miles via super 
highways. 

Those of you who wish to have 
adjacent rooms should send your hotel 
reservation forms together in the same 
envelope asking the hotel to honor your 
request. NOTE: Hotels are requiring a 
$25.00 deposit to hold your reserva- 
tion. The deposit will be acknowledged 
along with your room request by the 
hotel. Checks should be made out to 
BCCA Housing. Suite and hospitality 
arrangements can only be made by 
contacting CANvention Chairman 
David L. Krantz, #10227, 459 Rad- 
cliffe Drive, Harrisburg, Pa. 17109 in 
writing. 

Due to guarantees made by the 
BCCA to the Hershey Motor Lodge, 
minimum stay is two nights. Prefer- 
ence will be given to those staying two 
or more nights. 

BCCA pre-registration and room 
reservations are being handled through 
the BCCA. Both forms, after com- 
pletion, are to be mailed to the BCCA 
office. A separate check must be 
written for each form. Rooms will be 
reserved only to members registered for 
the Canvention. We have every avail- 
able room blocked and we want only 
BCCA attendees in the rooms. 

NOTE: Please make one check 
payable to the BCCA for Canvention 
Registration. Make a second check 
payable to BCCA Canvention Housing 
for room deposit ($25). Please follow 
these instructions carefully, since any 
mistake made by you will result in 
delay of registration. 


TRADING SPACE 

Please note that the only way you 
can have an assigned trading space is 
through pre-registration, by checking 
the box on the registration form. If you 
do not check the box, you will not 
receive a space. Should you wish to 
have your space assignment next to 
another member, send your BCCA 
registration forms back together with 
that member and ask that spaces be 
assigned together. We have a limited 
number of trading spaces, so we ask 
that you only register for a space if you 
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Hosted by Keystone Chapte: y) 


are certain you will need one, or if 
possible, arrange to share a table with 
another member. Spaces will be 
assigned on a first come, first served 
basis, so early registration is important 
if you need a space. 


IDENTIFICATION BADGES 
Members and guests are required to 
wear their identification badges at all 
times. Security guards will be placed at 
all entrances, and no entries to any 
activities will be permitted unless you 
are wearing your badge. The drinking 
age in Pennsylvania is 21. Those 
members and guests under age 21 will 
receive a badge of a different color. 
Those under 21 must be accompanied 
by a responsible adult who signs the 
registration form. All motor lodge 
personnel will be made aware of this. 
Chapters and others planning to have a 
hospitality room are asked to provide 
security in their rooms and prohibit 
under aged members and guests from 
drinking alcoholic beverages. Please 
note that under age members and 
guests are required to have their 
parents sign the form. It is our way of 
knowing that parents approve of the 
responsible adult. & 


ACTIVITIES 

Your pre-registration package includes 
entrance to the CANvention, special 
Thursday activities, trade session on 
Friday and Saturday, annual business 
meeting (members only) on Saturday 
morning, national hospitality room on 
Thursday, Friday and Saturday nights 
with free beer and soft drinks, com- 
memorative can (members only), in- 
surance, corkage fees, pre-assigned 
trading spaces and chair for trading 
session. The budget is held Saturday 
evening with a cocktail hour preceed- 
ing. Only those who pre-registered and 
purchased the full package will be 
allowed in the cocktail and banquet 
area. Security guards will check identi- 
fication badges and banquet tickets at 
this time. 


REFUNDS 

Should you register and then decide 
not to attend, you will have to return 
all material you received in the 
CANvention envelope before a refund 
will be made. All requests for cancella- 
tions must be made prior to August 15. 
No refunds after that date. No 
exceptions. We pay in advance fo. 
banquet meals, and we cannot afford 
to pay for your banquet if you decide 
not to attend. All requests for refunds 
should be directed to the BCCA office. 


Your room reservation will be can- 
celled also and room assigned to 
another registrant. 


DISPLAYS 

2 | Chapters and members wishing to 
enter an exhibit for awards should read 
the rules on the entry form enclosed 
and mail it to Jay Herbein #353, 625 
Carbon Ave., Harrisburg, Pa. 17111, 
by July 21, 1980. Please remember all 
displays must fit on an 8 foot by 36 
inch table. 


CANVENTION ENVELOPE 

After pre-registration, you will re- 
ceive a CANvention envelope approxi- 
mately 2 weeks before the CANven- 
tion. The envelope should contain 
identification badges, banquet tickets 
(if ordered), commemorative can tick- 
et, trading space assignment (if or- 
dered) and agenda on CANvention X, 
and information on Hershey. Those 
needing their CANvention material 
earlier should so note on the registra- 
tion form. 


CAMPER FACILITIES 

Camper parking with hookups are 
available less than one mile from the 
Convention Center. The charge is 
$8.00 per night with no hookups, 
$10.25 per night for hookup for water 
and electricity. Please write to High- 
meadows Campgrounds, 300 Park 


Blvd., Hershey, Pa. 17033. Advise 
them you are attending BCCA CAN- 
vention so that we may get a list to 
publish where members are staying. 
NO VAN OR CAMPER WILL BE 
ALLOWED ON THE MOTOR 
LODGE AND CONVENTION 
GROUNDS OVER NIGHT WITH 
PEOPLE STAYING IN THEM. 


BREWERY TOUR 

The Keystone Chapter will run 
Thursday and Friday morning and 
afternoon tour of the D.G. Yuengling 
and Son, Inc., Pottsville brewery as 
guest of Dick Yuengling, BCCA #9172 
Please make your reservation to Ken 
Hiestand #218, 1677 Fifth Ave., York, 
Pa. 17403, include bus charge of $4.00 
per person making the tour along with 
time you wish to make the tour. Make 
check payable to 1980 Hershey CAN- 
vention. Tickets will be mailed direct 
to you from the Keystone Chapter. 


MISCELLANEOUS 

Remember, if you are flying to the 
CANvention, please note it on the hotel 
reservation form, if you wish transpor- 
tation to your hotel. 

If you wish to ship baggage or cans 
ahead to Hershey, write Craig Bishop, 
#19560, 760 Chaucer Drive, Harris- 
burg, Pa. 17111. 


y 


Canvention X 


Displays 


Entry for the 1980 CANvention X display competition is 


eneee 


Your CANvention envelope will 
contain information about Hershey — 
tours, services, restaurants, parking, 
etc. If you need advance information 
concerning Hershey and Pennsylvania, 
write to David L. Krantz #10227, 459 
Radcliffe Drive, Harrisburg, Pa. 
17109. 


Baby-sitting will be available during 
CANvention time and banquet, if you 
need baby sitting service please indi- 
cate it with your hotel information. 


oe eo 


Members and guests who plan to 
stay only one night and are not able to 
book rooms at the hotels and motels 
listed may book one night reservations 
at one of the following inns: 

Spinner’s Motel, 845 E. Chocolate 
Ave., Hershey, PA 17033. Phone (717) 
533-9157. Single $32, Double $38. 

Simmons Motel, 355 W. Chocolate 
Ave., Hershey, PA 17033. Phone (717) 
533-9177. Single $24, Double $36. 

Palmyra Motel, E. Chocolate Ave., 
Hershey, PA 17033. Phone (717) 
838-1324. All rooms $28. 

Should you have any questions 
concerning your rooms, write BCCA 
CANVENTION HOUSING, Box 31, 
Hershey, PA 17033. 


Hershey, Pa. 


below. Trophies will be awarded to the Ist and 2nd 
place winners in each division. Awards winning ribbons will 
be attached to the display by the judges. However, these 
ribbons will not reveal what place display was awarded. 
Only at the banquet will the Ist, 2nd, and 3rd place winners 
be disclosed. 


see Oe 


Displays will be set up from 5 p.m. to 8 p.m. Thursday, 
September 11, and for late arrivals 8 a.m. to 10 a.m., 
Friday, September 12. Security will be provided for your 
display from 5 p.m. Thursday to 3:30 p.m. Saturday. You 
are asked to tear down displays between 3 and 3:30 p.m. 
Saturday. Display area will be open to visitors on Friday 1 
p.m. to 9 p.m. and Saturday, 11 a.m. to 3 p.m. 

Judging will take place on Friday from 10 a.m. to 12 
noon. 


Displays must fit on an 8 foot by 36 inch table. 


oe eee 


ENTRY FORM 


In addition to a trophy, winners will receive a renewal 
membership for one year (Chapter display excluded). A 
member cannot win more than one renewal and only one 
renewal will be awarded each winning display. 

Deadline for entries is July 21. All entries to be mailed to 
Jay Herbein #353, 625 Carbon Ave., Harrisburg, Pa. 17111. 

All entries will receive a certificate whether they are a 
winner or not. 

Categories with maximum number of cans allowed in 
each are as follows: 

Chapter (100 cans max.), Brewery (no limit), U.S. Fla: 
Tops (incl. tabs any size, 100 cans max.), U.S. Cone Toos 
(100 cans max.), Foreign any size (100 cans max.), Open 
can limit, includes beer-related items), Type and Bran 
(Ales, Lights, Bock, Lager, Pilsener, etc., no max.). 

Judging will be on a point system, and the display with 
the most points will be awarded the trophy for the best 
overall display. 


1980 Display Competition 


Member’s Name 


BCCA No. 


Mail entry to: Display Chairperson, Jay T. Herbein #353, 
625 Carbon Ave., Harrisburg, PA 17111. (Phone: 
717-564-5589). 


I wish to enter a display in the following category: 


Chapter a Type and Brand o 
Foreign O Cone Top a 
Brewery O Open ja 


Flat Top a 


Yuengling is Spry and Healthy 


At 151 Years of Age 


The glass eyes in the stuffed elk’s 
head survey the room — the old rolltop 
desk cluttered with papers and beer 
bottles, the faded walls with the brown 
and white photographs of stern men 
with handlebar mustaches and little 
boys in sailor suits. 

The late John O’Hara, who lived a 
block down the street and wrote about 
Pottsville, Pa., when coal was king, 
would have felt at home in the room. 

So does Richard L. Yuengling, 
President of D.G. Yuengling & Son, 
Inc., touted as America’s oldest brew- 
ery. It’s his office. 

“I'm afraid if I vacuum him all his 
hair will come out,” he says of the elk. 
“So I just let it be.” 

Yuengling, who carries BCCA num- 
ber 9172, is 64, the great-grandson of 
David G. Yuengling, an immigrant 
brewer from Wurttemberg, Germany, 
who in 1828 sailed to America, and a 
year later settled on Pottsville as the 
perfect place to make beer. 

He built his brewery on the breast of 
Sharp Mountain, tunneling natural 
refrigeration cellars out of the clammy 
rock. The malt was hauled by mule- 
drawn barge from Philadelphia, at the 
other end of the Schuylkill Canal. 

While other small U.S. breweries are 
being gulped up by the few big ones — 
between 1935 and 1979 the number 
shrank from 750 to 41 — Yuengling & 
Son remains healthy, going it alone. 

Like with the old elk, the family has 
pretty much just let be. “No, we 
haven’t made a lot of changes,” says 
Yuengling, sitting at the desk next to a 
cast iron, steam-heat radiator, cases of 
beer piled on the plank floor. “We used 
coal up to 1976. 

“We've had a very good year. The 
men are working time and a half right 
now. They just don’t want to work any 
more. The secret of success? Well, you 
just can’t make too many mistakes.” 

Yuengling & Son employs about 60 
workers. It brewed a little over 
100,000 barrels of beer, ale and porter 
in 1979, its 150th anniversary. That’s 
about two-thousandths of one percent 
of Anheuser’s annual production of 42 
million barrels. 

Yuengling is listed as the “oldest U.S. 
brewery in continuous operation and 
the oldest under the same family 
ownership” by the United States 
Brewers Association. 

Its porter and Lord Chesterfield ale 
have achieved cult status in some 
drinking circles. 


While in Hershey for Canvention X, you’ll find several breweries within 
close proximity. Two of them — D.G. Yuengling & Son and The Lion — 
are featured on this and the following page. Organized tours of the 
Yuengling plant are scheduled for Sept. 11 and 12. (See page 5 for 
details.) The Lion is located in Wilkes-Barre, about a two-hour drive 


from Hershey up I-81. 


a 


Yuengling markets its products in 
Pennsylvania, and parts of New York, 
New Jersey, Maryland and the District 
of Columbia. It is also sold on the West 
Coast under a private label by a 
Seattle-based distributor who period- 
ically drives a truck across the country 
for a load of porter. 

Every day Yuengling walks down 
the office steps with the brass handrail, 
across a cobblestone-guttered alley to 
the plant, and samples a bottle of beer, 
just to make sure it’s up to snuff. And 
on Thursday mornings he and the 
brewmaster have a taste together, 
sampling not only their own brew but 
that from other breweries as well. 

The competitors’ bottled beer is kept 
in a bathroom off Yuengling’s office, 
the door is shut to keep out damaging 


light. Unlike wine and whiskey, beer 
does not improve with age. “It should 
be drunk young,” says Yuengling, a 
graduate of the U.S. Brewers Acad- 
emy. ; 

The Yuengling Brewery is housed in 
a red brick building that backs up on 
the mountain, the old refrigeration 
tunnels empty now. The brewery’s 
centerpiece is the 320-gallon copper 
brew kettle where the wort is boiled and 
the hops added. 

The plant is neat as a pin and full of 
gleaming stainless steel utensils, corn 
grits, deep-roasted malt and wonderful 
smells. And more antiques, like the 
wind-up employees time clock, and the 
old steam whistle that toots every 
weekday morning at 7 a.m. 


Dick Yuengling #9172 
stands before the plaque 
which proclaims D.G. 
Yuengling & Son a spot on 
the “Pennsylvania _Inven- 
tory of Historic Places.” 
(Photo courtesy Brewers 
Digest.) 
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Esslinger: 


NET CONTENTS 
12 FL. OZ. (355 ml) 


The Lion Is King 
In Upstate Pennsylvania 


While the Steelers were defeating the Rams in the last 
Super Bowl game, Bill Smulowitz was flying home from a 
Puerto Rican vacation. He didn’t catch all those Super Bowl 
beer commercials on the tube. 

He wasn’t sorry. 

Smulowitz, 50, is a brewer himself. But you don’t see his 

eer advertised on national television. 

Ever hear of Stegmaier, Bartels or Gibbons? How about 
Esslinger or Liebotschaner Cream Ale? Not many 
Philadelphia-area beer drinkers ever see these esoteric 
varieties. Only bargain hunters and certain beer distributor- 
ships know of them. 

“You’d need Lewis and Clark to find Stegmaier on tap 
down there,” said Smulowitz. “I think one tavern in Bucks 
County might have it.” 

Smulowitz’s local brewery, the Lion, Inc., produces 
about 300,000 barrels a year. That’s the equivalent of nearly 
100 million 12-ounce bottles, a lot of beer. 

But American beer drinkers consume more than five 
billion gallons a year and Anheuser-Busch, the boss of all 
bosses in brewing, ships more than 41 million barrels. 

Ounce for ounce, the beers that advertise on national TV 
sell for about twice as much as Lion’s. Example: The 
Strafford Beverage Co., in Tredyffrin Township, charges 
$4.40 for a case of Stegmaier in 16-ounce returnable bottles, 
against $7.55 for a Budweiser case in 12-ounce returnable 
bottles. 

Yet the products, Smulowitz insists, are essentially the 
same: A mix of water, mashed barley grain and corn, hops 
and yeast. There is an eight-day fermentation cycle and the 
entire process at all breweries takes less than 30 days. 

If there is so little difference in the brands of beer, why 
the big difference in price? Smulowitz thinks he knows why. 

“The giants in the beer business are having a TV 
tournament with one another,” he said. “It’s being 
sponsored by the consumer. We have an entertained beer 
‘onsumer but we don’t have an educated beer consumer. 

“It’s increasingly difficult to compete with the tube. 
Every time Bradshaw throws a pass there is a beer 
commercial. I’d like to gross in a year what was spent on 
beer commercials at the Super Bowl.” 

But spare your tears for Bill Smulowitz. This bald, 


dapper, bearded pipe smoker who studied economics at the 
Wharton School and law at Harvard and served in the Navy 
for four years before going into his father’s beer business 23 
years ago doesn’t need your pity. 

He is president of Lion, Inc. while his youthful appearing 
79-year-old father, Ted, is board chairman and secretary 
treasurer. Together they own all the stock. 

Lion has 165 employees and an annual payroll of over $2 
million. Despite all the dire warnings about the death of 
local group breweries, it’s doing splendidly at the moment. 

Sales last year were about $14 million. (That figure 
includes $11.48 per barrel in federal and state excise taxes.) 
Business is increasing. Four days a week the brewery 
operates around the clock. 

Smulowitz’s beer sells very well in the upstate region, of 
course. He claims to be the only brewer in the nation who 
delivers directly to taverns. He’s also selling a lot of beer to 
supermarkets in New York, New Jersey and Georgia. 

Smulowitz terms this new phase of his business “custom 
packaging” and says it could become a “significant part of 
his revenue operations.” 

Lion’s veteran workforce in the brewery includes 
women. “There never have been any women in 
brewery. It’s just the way things are.” 

He’s about to enter contract negotiations with 
brewery workers. Under the present contract the compa: 
must make available to the men “good fresh beer” at 4 
times in a company taproom — a converted silo with bee 
on tap so the workers can help themselves. That means dee 
for lunch, beer during breaks and beer after work, all on the 
house. 

Smulowitz expects that clause to be retained in the new 
contract. 

“It’s fun,” he said of his job. “Really fun. I eat three 
square meals a day, so does my family and I have great 
regard for the big boys in our industry. I think they're 
fantastic marketers. 

“In any business you have to develop a sense of reality of 
who you are. The Mellons don’t feel threatened by me. But 
this business paid for my trip to Puerto Rico and I like 
Puerto Rican beer.” 


From the Philadelphia Bulletin 
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Brand changes 


By Jim McCoy#136 
Photos by Lew Cady #98 


Now that spring is here and summer is rapidly 
approaching, new brands and design changes are blooming 
everywhere! Lights lead the list with the promise of more to 
come as brewers respond to weight conscious Americans. If 
you specialize in lights, eleven more are now available for 
your collection. For a sneak peek at what could be this year’s 
Can of the Year, check out the new IRON CITY Pirates can 
in this column. Even if you've given up collecting the new 
cans, you'll want to add this one to your collection once 
you've seen this beauty in living color. 

Marcella (3715) and Bob (682) Schinski want to set the 
record straight on the Budweiser/Schlitz combo can (#30) 
shown in the November-December ’79 issue. Some of the 
cans did contain beer — Schlitz filled some and handed 
them out at their brewery while Budweiser filled some at 
their brewery. 

Thanks to the following members for their cans and 
information: Jay Herbein (353), Norm Wiedrick (4908), 
Gordy Durocher (13307), Charlie Craibe (7082), Premium 
Mugrage (791), Chuck Nekvasil (525), John Nutting 
(10830), Walt Wimer, Jr. (13267), Henry Scholz (10592), 
Rod Macdonald (15509), Marcella Schinski (3715), Scott 
McKee (14709), Jack Kerr (10964), Leo Grady (13109), Bill 
Verkuilen (9928), Lee Ecola (17169), Mike Hall (13636), 
Herb Elliott (228), Dave Turo (3481), Dick Sivils (4910) and 
Roger Bauer (18803). 

BASEBRAU APPLETON FOXES BEER (Stevens Point) is 
reported to be redesigning their can for the 1980 baseball 
season. There'll be only one can this year with production 
estimated to be 1,000 cases. 

1. BEER (Dubois) is similar to the generic beer can made 
for Schnuck Markets in Missouri minus the reference to 
Schnuck Mkts., Inc. This particular can is now obsolete 
having been replaced by the following can. (DU16) 

2. BEER (Dubois) is now in an extruded steel can with a 
variation in the brewery information line. (DU 17) 

3. BIRELL PREMIUM LIGHT NEAR BEER (Swiss 
Gold A.G.) is now on the market out of a Philadelphia 
brewery, presumably Christian Schmidt. (SWG 1) 

BLACK LABEL LIGHT BEER (G. Heileman) is reported 
to be on the market. 

BROWN DERBY LAGER BEER (Carling-National) will 
reportedly make its appearance by this brewery in Arizona 
Safeway stores this spring. 

4. ESSLINGER PREMIUM BEER (Pocono) has re- 
designed their can. (POC 4) 

5. FALLS CITY BEER (G. Heileman) made _ its 
appearance in this slightly redesigned can under the 
Heileman ownership. A new slogan, “Nobody makes us 
make beer this good,” appeared around the bottom of the 
can. This can is now obsolete. (HMN 95) 

6. FALLS CITY BEER (G. Heileman) eliminated the 
slogan on their can and replaced it with the brewery and 
contents information. (HMN 96) 

7. GARDEN STATE BILOW PREMIUM BEER 
(Walter) redesigned their St. Patrick’s Day can for 1980. 
Yes, it was filled with green beer! (WLW 43) 

8. GARDEN STATE BILOW BOCK BEER (Walter) will 
be of special interest to bock can collectors. (WLW 44) 

9. GEMEINDE BRAU BEER (Cold Spring) has altered 
their can slightly by additional wording on the can. (CS 25) 

10. GIBBONS LIGHT LAGER BEER (Lion) is now in a 
totally redesigned can. (LN 18) 

11. GOLDEN BRAU PREMIUM BEER (Royal) is a new 
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private label brand brewed for the Affiliated Stores out of 


tte, Louisiana. (RY 6) ; 

ne IELLEMAN'S OLD STYLE LIGHT (G. Heileman) 
is now on the market. (HMN 97) 

HERITAGE FEST BEER (August Schell) is reported to be 

in the development stages for the New Ulm Festival in July. 


13. IRON CITY BEER (Pittsburgh) issued this beautiful 
full-color commemorative can saluting the 1979 world 
champion Pittsburgh Pirates, winner of the 1979 World 


Series of baseball. (PIT 147) 


2 (DU 17) 


ge EY 


6 (HMN 96) | 


5 (HMN 95) “1 (WLW 43) 


14. IRON CITY PREMIUM BEER (Pittsburgh) is out in 
an extruded steel can with 355 MI added to the contents 
information. (PIT 148) 

Q 15. IRON CITY LIGHT BEER (Pittsburgh) made its 

appearance for a brief time in an extruded steel can with the 

same brewing information as shown on PIT 115. (PIT 149) 

16. IRON CITY LIGHT BEER (Pittsburgh) revised their 

| contents statement to include calorie information — 96 for 
those of you watching your waists. (PIT 150) 

KUHLBRAU BEER (Jos. Schlitz) is a menthol flavored 

brew that has been recently tested in Phoenix hotels with 

undisclosed results. According to information supplied me, 

beer drinkers in some parts of the country have added 

menthol flavoring to malt liquors, thus Schlitz is attempting 

| to take advantage of this situation by providing the malt 

liquor already flavored. 

17. LEINENKUGEL’S BEER (Jacob Leinenkugel) has 
replaced their metallic silver can with a silver paint can. 
Also, the area inside the circle around the indian’s head is a 
shaded color. (LNK 22) 

18. LEINENKUGEL’S GENUINE BOCK BEER (Jacob 
Leinenkugel), mentioned last issue, shown this issue. 
(LNK 23) 

19. LIGHT BEER (Falstaff) is now on the market 
coming in at 96 calories. (FA 61) 

OLDE ENGLISH BRAND “800” MALT LIQUOR 
(Pabst) now shows three brewery locations on their 
aluminum can (both 12 and 16 ounce sizes) since Pabst took 
over Blitz-Weinhard in Portland, Oregon. 

20. OLD GERMAN PREMIUM LAGER BEER (Pitts- 
burgh), mentioned last issue, shown this issue. (PIT 151) 

21. OLYMPIA BEER (Olympia) has been test marketing 
a redesigned can in three Seattle stores. There are numerous 
changes from their current can, but the major difference is 
the addition of vertical lines encircling the can. (OLY 21) 


15 (PIT 149) 16 (PIT 150) 


$8 LESS CALORIES 


t ' f > me « a) 
won nema 7 fest) . i om regalar beer. (70 coe 


"tas nen a a ven ee 


W (RY 6) 12 2 (HMN 97) 13 (PIT 147) 93(BW 29) 24 (BW 30) 24 (SIDE) 
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22. OLYMPIA BEER (Olympia) is also test marketing a 
16 ounce version of the above mentioned can, (OLY 22) 

23. PABST BLUE RIBBON BEER (Blitz-Weinhard) is 
te brewed by this brewery, a subsidiary of Pabst. (BW 


PABST BLUE RIBBON BEER (Pabst) is reported to be 
undergoing a minor design change with the legend around 
the top of the can being moved to the bottom of the can, 

24 PABST EXTRA LIGHT BEER (Blitz-Weinhard) is 
now on the market by this brewery, a Pabst subsidiary. 
(BW 30) 

PEARL FINE LAGER BEER (Pearl) is reported to be out 
in a 16 ounce aluminum can. 

PEARL LIGHT LAGER BEER (Pearl) is reported to be 


out in a 16 ounce aluminum can. 


25. PEARL LAGER BEER (Pearl), mentioned last issue, 
shown this issue. (PRL 58) 

26. PEARL LIGHT LAGER BEER (Pearl), mentioned 
last issue, shown this issue. (PRL 59) 

27. POCONO MOUNTAIN PREMIUM BEER (D.G. 
Yuengling) salutes the 1980 Winter Carnival held February 
23 to March 8. (YU 26) 

28. PIELS REAL DRAFT PREMIUM BEER (Piel Bros.), 
mentioned last issue, shown this issue. (PL 22) 

29. POINT BOCK BEER (Stevens Point) has altered the 
color scheme on their can for the third year in a row. The 
bock’s head is now in gold. (SPT 15) 

30. ST. PAUL WINTER CARNIVAL BEER (August 
Schell), mentioned last issue, shown this issue. (SL 83) 

31. SCHELL’S BOCK BEER (August Schell) is back on 
the market with the same design as last year, other than for 
the 1979 date being deleted. (SL 84) 

32. SCHLITZ BEER (Jos. Schlitz) had a “limited” run of 


25 (PRL 58) 96 (PRL 


. 


29 (SPT 15) 


28 (PL 22) 


30 (SL 83) 


10 BCCANEWSREPORT May/June 1980 


Y ing Schlitz as the “Official Licensed Beer of the 
1980 Cina Cae This Olympic Games reference 
supposedly has been dropped now that the U.S. has backed 
out of the Moscow games. (SZ 52) rr e 

SCHLITZ BEER (Jos. Schlitz) printed some special 16 
ounce coin banks to be used to collect contributions to help 
i bral palsy. 
TCM EXTRA SPECIAL BEER (G. Heileman) is 

b t in an aluminum can. — 
ee SCHMIDT LIGHT BEER (G. Heileman) is one of 
the latest additions to the long list of “lights. This one is 96 
ies. (HMN 98 ; 

oe MOT BEER (Christian Schmidt), mentioned 
last issue, shown this issue. (SCC 3) 


(Continued on p. 21) 
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Did you know? 


by LeRoy Blake 417899 

Well here I am, your new “DYK” editor. I was going to 
include a photo of myself with this first attempt, but was 
told that ugly would not adhere to glossy paper. So you'll 
just have to wonder. You may find me among the dumps of 
Ohio, West Virginia, or Michigan. I may even surprise you 
by dropping in for a trade. Due to vacations, family, and 
general wunderlust I may pop up anywhere. 

I plan to keep this column's format much as Paul has 
established it. To inform the members of variations in cans 
and cans that have not been cataloged before. New “finds” 
are constantly being uncovered. Who knows — what is your 
common variety, may be someone else’s gem. So, pour it on 
me. Send your variations, oddities, or questions. If you have 
a particularly interesting can, send me a black and white 
photo. Maybe we can publish it for everyone to see. 

So here goes... 

BAVARIAN SELECT (Bible #175) David Schlictman 
#16733 says his can was brewed by INTERNATIONAL at 
Covington, Ky. Also, it doesn’t mention the contents (12 fl 
ozs) anywhere. 

BURGERMEISTER — Quart Cone (BCU 153-5) David 
McCaslin #793. Two varieties of this one. #1 has the words 
“One full quart” next to the burger’s knee. #2 does not have 
any printing, as pictured in the BCU. 

COLT 45 — Canada, Marge Kirkpatrick #7583 mentions 
two varieties. On #1 the red rectangle containing the 
alcoholic content (5% ) is bright red. On #2 it is metallic red. 

DREWEYS ALE (Bible #645) David Schlictman #16733 
has a can that has nothing written in the white outline oval. 
And the phrase in the white ribbon says “A Famous Name 
Since 1877.” David’s can is shown in the BCU as 60-30. 

GENESEE LIGHT ALE (BCU 155-15) This can was 
mentioned last issue by Paul. It is a beautiful 12 oz. flat, 
seemingly identical to the quart cone. I received a photo 
from John McCoy #16060 of New York, Paul’s info came 
from Art Macheski #17711 of Arizona. The can is an obvious 
“find.” But how did Art and John find them so far apart? 

GRACE BROS. BAVARIAN — Gallon (BCU 162-9) 
Chuck and Karen Nehring #18055 and #21055. On #1 the 
minor printing (keep refrigerated, this end up, product of 
USA) is brown with fat arrows. On #2 the printing is blue 
with skinny arrows. 

HEIDELBERG (Bible #1284, BCU 80-13) Warren 
Johnsen #9661 has super eyesight. You know that little bitty 
“registered” mark that is inside the curl of the letter “G”? 
Well he says you can find it red on one and blue on the 
other. Picky, Picky . . . I love it. 


LUCKY LAGER (Bible #1669, LKY 14) Bob DeCamp 
#13308 has three versions. #1 has the brewery info as “Lucky 
Lager Brewing Co. San Francisco — Brewery also at Azusa, 
Cal.” #2 “Lucky Lager Brewing Co. Azusa, Cal. — Brewery 
also at San Francisco.” #3 “Lucky Lager Brewing Co. 
Azusa, — Brewery also at San Francisco, Cal.” 

NARRAGANSETT (Bible 1899, BCU 96-37) Warren 
Johnsen #9661 has a variety that has an all green border 
around the logo. Also it has green line under the brand 
name, and has a green beer glass. This can is normally seen 
with the above in gold. He also mentioned that (Bible 
#1900) is found with a dull finish. The dull can is shown in 

he BCU as 96-36. 

PAUL BUNYAN (Bible #2183, BCU 104-20) According to 
info from Mike Revers #20668, Chuck #18055 and Karen 
#21055 Nehring, this can could become a series. Besides the 
variation of “Northwoods Country” vs “Northwoods State,” 


there are several color changes. Such as white or green hills, 
a single or multi-colored ax, different color ax handles, 
contents the same color as pants or same color of shadows, 
Paul’s pants come in green or blue, the shadows may be 
green or black. And if that’s not enough, Paul may be 
standing higher on one can than another. Whew! Now all I 
need is just one variety. Some people are just show offs. 

RAINIER (Bible #2333) Warren Johnsen #9661 has 
another. Can #1 has a dull finish. Can #2 has a bright finish 
and states under the words Rainier Beer — “Sicks Rainier 
Brewing Co. Seattle, Wash.” Can #3 is a bright finish, but 
states “Visit Sicks Rainier Brewing Co. Seattle, Wash.” 

I want to thank all responses to this column. If yours was 
not printed — hang in there. I'll have more coming. I’ve 
noticed that many DYKs are comparisons of actual cans to 
pictures in a multitude of publications. The quality of 
photographic reproduction may cause you to believe that 
you have a different can. Well, sometimes it’s true, 
sometimes not. This is a problem within our hobby. Nothing 
beats old side by side scrutiny. I will do my best to research 
all DYKs received and report back to individuals. 

Although I have several reference books, I don’t have 
them all. If anyone out there would want to donate 
anything to help me, it would be greatly appreciated. I need 
specialty lists, pre-1978 News Reports, anything about beer 
cans that will help me identify those “renegrades.” The old 
pocket book is too thin to rush out and buy all that I need 
(want). Besides, the wife doesn’t understand why beer cans 
come before utility payments. 

“MAY YOUR CONETOP NEVER RUST” 

LeRoy Blake 
P.O. Box 26 
Little Hocking, Ohio 45742 


President’s Message... 
(Continued from p. 3) 


have happened to me in the past year to heighten both my 
anger and my discouragement: 

e I asked the advice of one of the distinguished members 
of the BCCA as to the relative trade value of a cone top in 
very good (grade ?) condition. His response: “Oh, everyone 
has one of those!” Terrific! 

I attended a trade session with over 300 participants of 
all caliber. I brought my full compliment of trade cans 
(almost 300) to offer. I returned after five hours of trading 
with 8 NEW CANS. Camaraderie?? 

¢ I am now trading through the Want Ad Bulletin on!y 
using cans “off my shelf” to acquire those I need. This is 2 
situation that — three years ago — would not have bee 
conceivable to me. 

© Worst of all, I have stooped to purchasing cans just so 
can stay active at future trade sessions. Disgusting and 
embarrassing, yes; but oh so necessary. 

I do not want to see our club fail due to attrition, nor due 
to overt commercialism. I will remain an active member 
adhering to the rules and regulations set forth by our officers 
and members. I will continue to pursue my pastime 
aggressively and above all morally. I will not lower myself 
to the standards that some unscrupulous individuals have set 
and are setting within some circles. 

I rely very strongly on the BCCA to retain and enhance 
the high standards of camaraderie and fellowship they have 
pursued and attained in the past. Please CANvince me! 

Sincerely, 
Bob Campbell #16460 
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Emporum es 


Let me tell y’all about some of the nice people we have in 
the BCCA. First of all, there's Jerry Bocian, #8768, (I hereby 
unofficially second my unofficial nomination for Jerry as 
Collector of the Year.) 5836% got a couple of great Root 
Beer cans from him, and he sent me a can I wanted very 
badly. Then there’s Jim McMillan, #20610 who mailed a 
bunch of Western Root Beer Cans. Gotta mention Bob 
Long, #20064, and his brother Brian, (who, by the way, are 
from West Virginia) who parted with some very nice Root 
Beers. Mark Crane, #15564 mailed her her first flat, and 
Leigh Aschbrenner, #1192 got her a PABST ROOT BEER. 
Bob Vierkant, #11214 mailed ME a nice Schell’s Border 
Batch Chapter can label, and scores of people mailed me 
their calling cards. I also got a nice letter, my first monetary 
donation from that beautiful lady from Hamilton, OH, 
Louise Durbin, #859. (Like I told you, Louise, you made my 
day) I wish I could thank all of you personally, but... 

We also just got back from Marietta, OH where the 
Pioneer City Chapter put on another fantastic trade session, 
and once again The Good Professor and his better half 
(Roger, #1583 and Marge, #7583, Kirkpatrick) had their 
ANNUAL NIGHT BEFORE THE BIG, GIGANTIC 
TRADE SESSION BASH. (I even managed to make a trade 
with him after he consumed a dozen or so Picketts’ and Iron 
Cities). I can’t decide if the high point of our trip was finally 
getting a Burger Ale and a Burger Premium Ale, or finding 
out how Will Hartlep attaches bottle caps to his vest. Janet 
has an equally tough decision; her choices are catching the 
flu on the way home, or finding out Lisa caught the chicken 
pox while we were gone. 

We're still waiting for some of you to come ’a’callin’. We 
love visitors, and there’s always beer on ice, so 
whaddayasay. Well, if I don’t quit gabbing, Larry'll start 
looking for a replacement, so here we go again. . . 


Cape Cod; Northampton, MA, at the Ye Ole 
Watering Hole, 287 Pleasant St., 11 AM - 
4 PM; Al Drew, #20518 or Ralph Collins, 
#14826 


Southern Tier; Deposit, NY, 6TH ANNUAL 
“TRADING ALL WEEKEND” SESSION, 
BCCA members and their families only. Marie 
Lillie, #2590 or Pete Hempstead, #689 


May 17 


May 17-18 


McDonnell Douglas; Florissant, MO, Sioux 
Passage, Arnold Lenz Shelter, 1 PM. Chuck 
Schwend, #16601 or Jimx Reed, #5027 


May 18 


Prison City; Joliet, IL; Bob Scheidt, #8949 or 


May 18 
Jim Mitchell, #1546 


Knickerbocker; Freeport, L.I., NY, Cow 
Meadow Park; SPRING BOCK FESTIVAL; 


John Shemorry, #13806 


May 18 


May 18 Hop ’N’ Gator; Perry Hall, MD; Bill Fisch- 
bach, #18548 or Dan Dietrich, #14543 

May 18 KC’s Best; Kansas City, KS, Lake Jacomo; 
Larry Bolen, #11411 or Carl Covell, #1099 
Patrick Henry; Portage, MI, “3rd Annual Beer 
Can Trade Session,” 4 PM; Jim Stahl, #18023 
or Bob Hill, #13500 


May 24 
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May 25 


May 25 


May? 


June 1 


June | 


June 1 


June3 


June 7 


June 7 


June 7 


June7 


June 8 


June 8 


June 8 


June 13-14 


June 14 


Valley of the Flowers; Florissant, MO, Ban- 
gert Park, Shelter #2; Chuck Schwend, #16601 


or Jimx Reed, #5027 


Bullfrog; Wauconda, IL, American Legion 
Post 911, 10 AM - 3 PM; Bob Richards, #8721 


49er; Rio Vista Junction Rail Museum; 
Warren Hardaker, #696 


Aztec; San Diego area, Location TBA; Al 
Taschner, #4914 


Grand Prize; Houston, TX, 1 PM; 2ND 
ANNUAL EXTRAVACANZA; Rod Mac 


Donald, #15509 


8TH ANNUAL BLUE ROOM CHAPTER 
SPRING TRADE SESSION from 10 AM - 
4PM, Illinois National Guard Armory, 516 E. 
State St. (Hiway 64/North Ave.), Sycamore, 
IL. Space for 300 collectors; plenty of tables 
available. Rich La Susa, #609 or Morrie 


McPherson, #434 


Our Wedding Anniversary (A tad late, but 
certainly not forgotten) 


Heart of Illinois; Morton, IL, American 
Legion Hall, 11 AM to 4 PM; Al Otto, 
#1243 e 


Mile Hi; Central City, CO, FIFTH ANNUAL 
CENTRAL CITY CHILI MAKING AND 
EATING AND BEER CAN EMPTYING AND 
TRADING SESSION; Max Robb, #116 


Queen City; Cincinnati, OH, G.E. Park; 
Louise Durbin, #859 or Bill Luers, #10523 


Congress; SUMMER FUN PICNIC, Camp 
Brockway, Pratts Falls Park; Mike Bello, 
#11096 


Forest City; Rockford, IL, Airport Shelter; 
Mark McCombie, #1704 or Cass Ksaziez, 
#4129 


49er; Milpitas, CA, Ed Levin Park; Hal 
Taylor, #8499 


Chesapeake Bay; Baltimore, MD, Baltimore 
Memorial Stadium. FREE PARKING FOR 
THE FIRST 40,000!!!; Charlie Miller, #30 


Badger Bunch & North Star Chapters’ 8th 
Annual WEEKEND AT WALLY’S. Friday 
Nite Sing-a-long, Campfire & Weiner Roast; 
Saturday Trade Session. Free Camping on 
Grounds — NO HOOKUPS. Glenn Thorsen 
#320 or Wally Swenson, #348 


Schultz & Dooley; 1ST ANNUAL TRAD 
3 E 
SESSION AT THE UTICA CLUB BREW- 
ERY, Utica, NY, 10 AM - 4 PM; Armand 
Beaupre, #10119 or Eugene de la Fleur, #9431 


June 14 


Dione 14 


June 14 


June 15 


June 19 


June 20-22 


June 21 


June 21-22 


June 22 


June 22 


June 28-29 


June 29 
June 29 
June 29 
June 29 
June 29 
June? 


June? 
py 11-13 


July 12 


Wooden Shoe; Wapakoneta, OH, Auglaize 
County Fairgrounds, 10 AM - 3 PM; Mel 
Olberding, #1882 


Sunshine; Maitland, FL; Mike Hall, #13636, 
813/339-1123 


Cape Cod; Pembroke, MA, Outdoor Trade 
Session; Ralph Collins, #14826 or Ralph 
Whitcher, #9298 


Olde Frothingslosh; Pittsburgh, PA, Black 
Ashes Grove, South Park; Clyde Moyes, 
#14761 


Pony Express; Ellisville, MO, Daniel Boone 
Library, 7 PM - 9 PM; Ron Homer, #12311 


3 DAY SWAP-A-RAMA, Knights of Columbus 
Park, Florissant, MO; Sponsored by 5 chap- 
ters; Jack Turner, #65 


Stroh’s Fire-Brewed; Detroit, MI, 8TH 
ANNUAL BEER CAN TRADE SESSION at 
The Stroh Haus Across Gratiot Ave. from the 
Brewery. Lots of Hot Dogs and ICE COLD 
STROH’S, 11 AM - 3 PM; Al Hickson, #1216 
or Rich Hagopian, #1623 


Jersey Shore; Asbury Park, NJ Convention 
Hall, 4TH ANNUAL EAST COAST BEER 
CAN SWAP, Co-sponsored by the Asbury Park 
Chamber of Commerce & The Jersey Shore 
Chapter; Joe Radman, #6898 


KC’s Best; Kansas City, KS LaBonita Park; 
Larry Bolen, #11411 or Carl Covell, #1099 


McDonnell Douglas; Creve Coeur Park, Held- 
man Pavilion, Picnic At Noon; Chuck 


Schwend, #16601 or Jimx Reed, #5027 


49er — Cascade — Rainier; 5TH ANNUAL 
ROGUE RIVER ROOSTER CROW AND 
BEER CAN SWAP MEET: Warren Hardaker, 
#696 or Scott Maxwell, #1432 


Schell’s Border Batch; Owatanna, MN, Out- 
door Trade Session; Bob Pofahl, #11425 


Garden State; Piscataway, NJ, Chapter Pic- 
nic; Steve Pawlowski, #1168 


North Star; Columbia Heights, (Mnpls) MN, 
Kordiak Park; Les Nuernberg, #1362 


Coal Cracker; Daleville, PA, Covington Fair- 
grounds; Dave Thomas, #9777 


Windy City; Joliet, IL, Picnic Trade; Ron 
Jones, #1236 


Horlacher; Macungie, PA, Chapter Picnic; 
Larry Handy, #947 


Keystone; All info TBA 


SIXTH ANNUAL OHIO SUMMER CAN- 
VENTION in Dayton, OH sponsored by 16 
Chapters; Bob Kates, #1493 


Cowboy CHAPTER NUKEFEST & TRADE 


July 12 


July 12 


July 13 


July 17 


July 19 


July 19 


July 19-20 


July 20 


July 20 


July 20 


July 25-27 


July 25-27 


July 26-27 


July 26-27 


July 27 


July 27 


July ? 


July ? 


Aug. 1-3 


May/June 1980 BCCA NEWS REPORT 


SESSION, High Noon, Cheyenne, WY; Jeff 
Berg, #799 


North Star; Maplewood, (St. Paul) MN, Keller 
Park; Dan Tarnowski, 41860 


Lone Star; Possum Creek Inn, Theon, TX, 
Somewhere near Austin. Call John Zembo, 
#567, 512/259-0219 or Tom Harrison, #10173, 
817/853-2288 


Sangamon Valley; Springfield, IL; Kent 
Newton, #7100 or Rick Garner, #12218 


Pony Express; Ellisville, MO, Daniel Boone 
Library, 7 PM - 9 PM; Ron Homer, #12311 


Cape Cod; Pembroke, MA, Outdoor Trade 
Session; Ralph Collins, #14826 or Ralph 
Whitcher, #9298 


Greater Delaware Valley; Philadelphia, PA, 
“4th Annual ‘Ben Penn’ Relays, Trade Session, 
& Picnic; Joe Kelleher, #7173 or Marge 
Sellinthin, #10107 


KC’s Best; Abilene, KS; Steve Van Slyke, 
#10437 or Larry Bolen, #11411 


Westmont Stroh’s; Westmont, IL, Laborer’s 
Union Hall, 12 W. Ogden Ave.; Richard 
Johnson, #9492 


Lakeshore; Two Rivers, WI, Neshotah Park 
Patio, 10 AM - 4 PM; Bob Waskow, #454 


CANecticut Red Fox; Plainville, CT, Clover 
Hall, Rt. 177; George Miller, #17782 


Big Beer Brotherhood; Mahomet, IL, Tin 
Cup Campers Park: Easily accessible to I-57 
& I-74; Camping & Motels nearby; Tobi 
Harms, #586 or Don Bannon, #792 


Three Rivers; HOOSIER HOSPITALITY 
WEEKEND, All info TBA; Al Brand, #1338 


Simon Pure; Buffalo, NY area; 7TH ANNUAL 
SUPER SWAP. Location TBA. More info, 
maps, etc., Mike Sandretto, #950 or Dick 
Rausche, #526 


Schells Border Batch; Mapleton, MN, 2ND 
ANNUAL CAMP OUT; Al Rabenhorst, #8607 


McDonnell Douglas; Florissant, MO, Sious 
Passage, Black Buffalo Shelter, 1 PM; Chuck 
Schwend, #16601 or Jimx Reed, #5027 


49er,; Santa Clara, CA, St. Lawrence Acad 
emy; Ed Franco, #7035 


Badger Bunch; Little Suamico, WI, Arnie 
Schmidt, #328 


Ar-Can-Sas; Little Rock, Arkansas, 3RD 
ANNUAL SIZZLE & SWEAT TRADE SES. 
SION. Mark Crane, #15584, 5913 Granby 
Rd., North Little Rock, ARK 72118 


Blue Room - Forest City; Byron, IL (near 
Rockford), Big Campout/trade session. More 
details to follow in the next News Report. 


(Continued on p. 15) 
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Chapter brewings 


By Jim McCoy #136 
A collection of this ’n that taken from recent issues of the 
BCCA chapter publications and newsletters. Contributions 
are welcome and can be accomplished by sending your 
chapter's mailings to Jim McCoy #136. 


FOR THOSE WHO HAVE WONDERED WHY WE 
HAVE A DOUBLE-NECKED CAN 
New shapes in aluminum cans by Reynolds means smaller 
tops, smaller ends, and less metal. The double-necked top, 
now available, costs 82 cents less per thousand cans, says the 
manufacturer. Anheuser-Busch is the first brewery cus- 
tomer. A triple-necked can will be offered next year with 
additional cost savings. 
Greater Delaware Valley Rusty Richard’s Almanac 


*NOTHER GOOD IDEA FOR CHAPTER MEETINGS 
The next business meeting will be our annual brewery 
slide show. Steve Pawlowski and I will show our brewery 
slides of various breweries, old and new. I will have many 
slides of Brooklyn breweries to show. If anyone else has any 
breweriana slides they would like to show, bring them to the 
meeting. 
Knickerbocker Knick News 


IS THIS ANOTHER “... 
BUSCH” JOKE? 
We have a bird at our feeder who drinks beer and stays all 
winter. We call him the “Pabst Blue Robin.” 
Bullfrog Frogs Log 


WORTH TWO IN THE 


“36 OUNCES OF PREVENTION IS WORTH A POUND 
OF CURE!” | 

In a recent newspaper article, it was stated that the 
drinking of three beers per day would help guard against 
heart attack. As of this writing, one of this month’s editors is 
guarded against heart attack until the year 2337, and still 
counting. Hic. 


Bullfrog Frogs Log 


HAVE YOU SEEN AMERICAN TOURISTER’S NEWEST 
LINE OF LUGGAGE? 

Recycling, relatively new to Americans, has long been an 
art in Haiti. Old tires are made into doormats and sandals, 
which are almost indestructible, and are considered to be 
quaint by tourists. Tin cans are flattened inside out and 
turned into candlestick holders and one-of-a-kind chande- 
liers are coveted by visitors. Empty beer cans are highly 
prized. Flattened with the brand name exposed, they are 
molded into bright trays and even suitcases, which are 
trimmed with polished scraps of local wood. 

Packer 6-Pack Report 


HOW ABOUT A “HANGIN” IN THERE” AWARD? 
Sitting here sipping on a cold Rolling Rock, I’m tempted 
to mount a campaign for this durable design as “Can of the 
Year.” Well, not really, but they’re the only U.S. brewery I 
can think of who has not succumbed to the pressures of 
design or logo changes, specials or commemoratives, 
different brands and brews, etc. All they make is a good pale 
brew in their familiar green packages. So this month let me 
salute, not my favorite brew or brewery, but a truly steady 
maverick among a field of shaky, label grabbing 
competition. 
Big Beer Brotherhood Rustic News 


14. BCCANEWS REPORT May/June 1980 


COUNTERPOINT 
In the January-February News Report they had a letter 


from somebody in the Johnny Appleseed Chapter. This guy 
couldn’t see any advantage of bottom-opened cans, so | 
thought of several good reasons why I prefer my cans 
bottom opened. First, it makes a much nicer looking 
display; second, he can save himself from what happened to 
me one night when I woke up and heard strange noises in 
the basement. I went down and saw my foreign cans 
jumping around on one shelf. No, it wasn t ghosts — just a 
grasshopper who had somehow gotten into one of my top- 
opened cans. He had better sense than to try any of my 
American cans because the top-opened of them are so rusty 
he would have died from rust poisoning. The third reason is, 
of course, when you open a can from the bottom you get the 
pale stale ale (or beer) shook up enough so it tastes better. 

Big Beer Brotherhood Rustic News 


YEP, I HAD AN UNCLE WHO SERVED ON THE 
U.S.S. BALLATINE! 

Many dumps were reduced in size because of local scrap 
drives during World War II the scrap drives provided the 
steel mills with much needed scrap. Who knows how many 
cans are lining our battle ships! 

Greater Delaware Valley Rusty Richard’s Alamanc 


HE’LL DO ANYTHING TO MAINTAIN HIS LISTING IN 
THE GUINNESS BOOK OF WORLD RECORDS! 
Question: Is it true that John Ahrens went dumping in the 
back seat of Jim Stempleski’s car and found a beer can he 
needed? 
Answer: Yes. 


Pickwick Papers 


BETTER THAN MINT! 

Last week a trader on the telephone graded the can that I 
wanted as “better than mint.” I immediately had visions of a 
can that not only was in excellent condition but self-cleaning 
and perpetually full. Figuring he may be slightly overstating 
the grade, I asked what “better than mint” was. If any of 
you have a bottomless, unfilled can with the bottom edge 
still curled, then you may have a better than mint can. Of 
course, it still must be unscratched, rust-free and all the 
other criteria to establish a can as only mint. If there is a 
grade “better than mint” then there should be a grade called 
“worse than dumper.” The criteria could be unidentifiable 
rusted object (probably a can) that was run over by a 
Schlitz truck. 

Johnny Appleseeds 


SOME PEOPLE WILL GO TO ANY LENGTHS TO ADD 
TO THEIR COLLECTION! 

I also must mention Louie Capriotti has a strong desire to 
collect a certain can for his collection he does not have. It’s a 
BIG LOUIE can from South Africa, which is  self- 
explanatory. Someday he should obtain it as Louie and 
several friends once found a gold mine of traders in 1974 2 
Camp McCoy, an army base near Sparta, WI. Louie was s 
anxious to get his hands on these cans laying in the attics 0 
the barricks that he went and joined the National Guard for 
a one-year term. “It was one heck of a two-week summer 
camp with the Guards that year,” he said. 

Badger Bunch Brewnews 


(Continued on p. 21) 
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BCCA was formed in November of 
1969 by seven men: Tony Bruning, 
Glen Doran, Robert Eckert, Kenneth 
Fanger, Ray White III, Denver Wright, 
Jr. and Larry Wright. Denver Wright, 
Jr, #1 was elected President; Larry, 
Vice President; Bob, Secretary and 
Ken, Treasurer. They got together 
because of an October 1969 Globe- 
Democrat feature story on Denver's 
collection. 

The main activity until March of 
1971 was in viewing the seven col- 
lections and drinking a can or two of 
beer at these visits. Also, in correspond- 
ing with out-of-town collectors. 

On March 12, 1971, a group of 29 
collectors and spouses met at the home 
of Lois and Denver for a serious 
discussion of forming a beer can 
collecting group. This group included 
the Behnens, Gil Brennels’, Tony 
Bruning, Ken Fangers’, Bill Hender- 
sons’, Henry Herbsts’, Sean McDer- 
mott, Walter Rellers’, Jack Turners’, 
Ray Wright III, Denver Wright, Jrs’, 
Larry Wrights’. Each person present 
gave their views of the future of beer 
can collecting and agreed to promote 
this organization. 

On March 29, 1971 the Bylaws 
Committee met at Ken Fanger’s home 
and hammered out a set of bylaws. 
Present were Bob Eckert, Ken Fanger, 
Jerry Glader, Bill Henderson and 
Denver Wright, Jr. 

Larry Wright #2 published the first 
BCCA News Report in March 1971, a4 
page edition. 


The first CANvention was held 
Friday through Sunday, September 24 
through 26 at the Holiday Inn South in 
St. Louis. 232 attended ... 146 
members, 22 spouses of members and 
24 guests of members. 17 states were 
represented plus Canada. Activities 
included a tour of Anheuser-Busch, 
tour of Falstaff Museum, can trading 
sessions in the open air, plenty of cold 
beer, souvenirs, commemorative can, a 
beer and barbecue dinner in the 
courtyard. 


At the first CANvention. . . 67 motel 
rooms were occupied, 78 cases of beer 
were donated and consumed. Publicity 
was given us by 4 radio stations, 3 TY 
stations, 2 local newspapers, 6 maga- 
zines, 1 free lance writer and | Ad 
agency. 

As we began in 1970, collecting cans 
was our fun goal, however, it was the 
people, individualists, that really made 
it worthwhile. 


Denver M. Wright, Jr. 
St. Louis 


Beer Can Collectors 
of America 
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1972 saw BCCA membership jump to 
almost 1,000 members with 6 official 
chapters being formed. The first 
chapter was the Wisconsin Chapter, 
organized in Milwaukee with most of 
their trade sessions being held in 
members homes as was the case of the 
Hawkeye Chapter which was formed in 
Cedar Rapids, Iowa. The Gateway 
Chapter of St. Louis held their outdoor 
session in the parking lot of the Wright 
Building and their indoor session at the 
Goff Moll Legion Post. McDonnell 
Douglas Chapter held their meetings at 
the company and Omichiana Chapter 
which was formed to take care of the 
states of Ohio, Michigan, and Indiana 
hosted several outdoor sessions in the 
various states and held a session in 
Dayton that was the grandfather of the 
annual Dayton trade session which now 
of course is a well established Mini- 
Canvention. The Mile-Hi Chapter in 
Denver would hold meetings whenever 
two of them would get together, mainly 
trading empty Coors for full ones! 

Guiding BCCA for 1972 were Larry 
Wright #2 — President; Bob Eckert #3 
— Vice President; Jerry Glader 457 — 
Secretary and Gil Brennell #13 — 
Treasurer. 

The supporting Board of Directors 
included Vaughn Amstutz #10, Ed 
Dugan #22, Lou Kovarik #77, Tom 
Houghton #88, Martin Landey #78, 
John Ahrens #9, Randy McCowen #8 
and Jack Turner #65. 


ces. - 
Larry Wright 

Playboy Club, Lake Geneva, Wis- 
consin, was the scene of the BCCA’s 2nd 
CANvention, September 22-24, 1972. 
Following a Continental Breakfast on 
September 23, past President Larry 
Wright, who also was News Editor of 
the B.C.C.A. News Report, handed 
over the president's gavel to Bob Eckert. 
The Vice President was Jerry Glader, 
Secretary — Hank Herbst and Trea- 
surer — Rich Von Behren. Ata fantastic 
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banquet at the Playboy’s Ski Chalet, 
Ernie Oest of New York was named 
Collector of the Year and Fyfe and 
Drum was named “Can of the Year.” 
John Paul of Cincinnati won the best 
overall display and the host, The 
Wisconsin Chapter won the Best 
Chapter Display. There were 285 guests 


at this CANvention and 26 states and 
Canada were represented. ° 


This CANvention featured out of car 
trading with everything on the parking 
lot, just lifting up their car trunk and 
going at it. The official trading was not 
suppose to start until 1:00 p.m. that 
Saturday but trading was going full 
swing on the parking lot all day and all 
night both Thursday and Friday and in 
the rooms. The Convention Center 
which was suppose to be open for 
trading at 1:00 p.m. that Saturday but 
jammed by 11:00 a.m. When the 
Convention Center trading ended, 
members just went to their rooms and 
continued trading until the wee hours 
of the morning. If you got tired of 
trading, they had a unique tavern tour. 
One of the places we visited was called 
“The Red Chimney.” It got its name 
because of a large red chimney in the 


1972 


men’s room of all places. (We never 
found out why that location was chosen 
for the chimney!!!) 

On one of the tavern tours one of our 
member’s ran afoul of the law. He 
stepped outside of the tavern to get a 
breath of air and naturally kept his 
open can of beer with him and 
proceeded to drink it outside where the 
police almost arrested him, as it is 
against the law to drink on public 
thoroughfares in that area. 

In between trading and the tavern 
tours some members took advantage of 
the heated outdoor pool the Playboy 
Club has. It was 50-55 degrees outside 
and about 90 degrees in the pool. Of 
course, the ones in the pool were kept 
well supplied with cans of beer nearby 
by their friends and wives. I'll bet many 
wish we would of kept some of the cans 
we left sitting by that pooll 

A hand vote at the Business Meeting 
determined that Cincinnati, Ohio, 
would be the site of the 1973 
CANvention. 


The 1972 Miss Beer Can was Chris 
Piscitello. 


1973 


BCCA entered its third year of 
existence with growing optimism. 
Membership in 1973 increased by over 
1,000 as our organization began to 
swell. We now had members in 48 
states and 5 foreign countries. 

Bob Eckert #3 presided over BCCA as 
President assisted by Lou Kovarik #77 
— Vice President (replacing Jerry 
Glader #57); Henry Herbst #70 — 
Secretary and Rich Von Behren #113 
— Treasurer. These oficers were 
supported by a National Board of 
Directors consisting of Vaughn Am- 
stuts #10, Larry Wright #2, Jack 
Turner #65, John Ahrens #9, Bill 
Christensen #33, Ed Dugan, Jr. #22, 
Fred Haveland #352, Martin Landey 
#78 and Lew Cady #98. 


Glenn Thorsen #320, President of 
BCCA Wisconsin Chapter presents 
BCCA Can of the Year Trophy to Fred 
Huber. 


Bob Eckert Jerry Glader 


Brewed with 
sparkling pure 


Wisconsin w 


Judged as Can of the Year was Our 
Beer, Jos. Huber Brewing Co, Potosi, 


Rich Von Behren _ Henry Herbst 


1973 was a growth year for official 
BCCA Chapters as 14 additional 
Chapter applications were accepted 
and 14 new chapters were born. 

The 3rd Annual CANvention, hosted 
by the Omichiana Chapter, was held in 
Cincinnati, Ohio, with Official head- 
quarters at the stylish Netherlands 
Hilton Hotel. 563 BCCA members and 
404 guests from 33 states, Washington 
D.C. and Canada converged on the 
River City to enjoy the hospitality, 
trading and fun. CANvention 3 marked 
the first “Sit-down” banquet at a 
CANvention and to say the least, the 
experience was slightly confusing. 

Award winning displays were pre- 
sented by Bill Christensen #33 — Most 
Interesting; Vaughn Amstuts #10 — 
Best Flat Top; Clay Tichlar #701 — 
Cone Top; Bill Kohler 4357 — Foreign 
and Gateway Chapter for Best Chapter 
Display. 


Denver Wright, Jr. #1, our founder, 
was honored as BCCA Collector of the 
Year. 
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The official Commemorative Can for 
CANVvention 3 was a Cone Top 
featuring a riverboat. 


Receiving the honor of hosting 
CANvention 5 was the Hawkeye 
Chapter as the membership voted Des 
Moines, Iowa, as site for the 1975 
CANvention. 


Miss Sheila Creasman reigned at 
CANvention 3 as Miss Beer Can. 


1974 


1974 is another year which saw the 
growth of the BCCA double in 
membership over the previous year. Of 
the about 3200 members, all states 
except Idaho were represented with 
members. There were twelve new 
Chapters formed during this year and 
to date, only one is no longer active. 
This brought the total to 32 Chapters 
and the BCCA had spread across its 
boundaries into Africa, Canada, Canal 
Zone, England, Japan and Sweden. 

The BCCA President for this fiscal 
year was Gil Brennell #13. Henry 
Herbst #70 was Vice President, Fred 
Haveland #352 was Secretary and Jerry 
Weishaar #159 was the Treasurer. 
These four officers and past President, 
Bob Eckert #3, John Ahrens #9, Lew 
Cady #98, Bill Christensen #33, Lois 
Heistand #288, Lou Kovarik #77, Bob 
McClure #104, Tich Von Behren #113, 
and John Zembo #567 rounded out the 
Board of Directors. 


Through its existence, the News 
Report was edited by Larry Wright #2. 
The November-December CANvention 
Souvenir edition contained 44 pages 
and was the largest issue to date. 
Assistant Editors included Tom Teague 
#1242, Vaughn Amstutz #10, Louise 
Durbin #859, Bob Eckert #3, Darrold 
Bussell #360, Dick Rausche #526, Tom 
Coury #1164, Don Kurtz #891, and Art 
Director Dave Osburn #809. 

The Mile Hi Chapter, through the 
courtesy of Ron Moermond #224, 
presented Jim McCoy #136 a Soul Malt 
Liquor for the terrific job he did as 
CANvention Chairman and service to 
the Chapter. 

Bidding for the 1976 CANvention 
were Philadelphia and Milwaukee 
with Philadelphia the unanimous 
choice for the Bi-Centennial Year. 

Total operating expenses for the 
1974 fiscal year was “only” $43,508.00. 

Through the efforts of Max Robb 
#116, Lew Cady #99 and Dick Veit 
#1471, the Mile Hi Daily Brew was 
published during the CANvention. It 
was said that it may well be the 
smallest daily newspaper in the coun- 
try (and probably the shortest lived). 

Dave and Marcia Conners #1240 
were married just 5 days before the 
CANvention and made this their 
honeymoon. 
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The official CANvention Commem- 
orative Can was silver printed on a 
black background featuring 16 Colo- 
rado beer emblems. 


The Can of the Year was Colorado 
Gold Label by Walter Brewing Co. of 
Pueblo, Colorado. It should be noted 
that the brewery closed its doors later 
on that year. 
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Gil Brennell 
President 


Henry Herbst 
Vice President 
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Secretary 


Fred Haveland 


Jerry Weishaar 
Treasurer 
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Denver, Colorado, hosted the fourth 
CANvention on September 20-22, 
1974. Jim McCoy #136 served as the 
CANvention Chairman with coordina- 
tion from Jack Turner #65. 862, 
including 519 members, attended and 
came from 34 states, Canada, and the 
Canal Zone. Clay Tichelar #701 was 
named the Collector of the Year while 
our very good looking Miss Beer Can 
was Debbie Burden. 


Miss Beer Can of 1974 

Miss Debbie Burden, Denver, Colo- 
rado is employed in the reservations 
office of the Continental Airlines. She is 
22 years of age, is quite a knowledge- 
able football fan and drinks a six pack of 
beer everyday. Debbie was born in 
Texas and says that becoming Miss Beer 
Can is the greatest thrill of her life! 


Canvention IV Hosts — Mile Hi Chapter 
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THE MILE HI DATLY BREW IS PUBLISHED DAILY EXCEPT 
SUNDAYS AT THE DENVER HILTON HOTEL BY THE MILE HI 
CHAPTER OF THE BEER CAN COLLECTORS OF AMERICA 
DURING ALL CANVENTIONS HELD THERE BY THE ABOVE- 
MENTIONED INTERNATIONAL ORGANIZATION. 


A FUNNY THING HAPPEN- 
ED ON THE WAY TO THE 
CANVENTION. 
A fuel line break. 
A tire blown. 
A spider gear crunch. 
A transmission zap. 
A grease seal leak. 
i It all hapnened to 
aithe McClure/Phillips/ 
= 'Weiss/Henry motor home 
betwixt Ohio and here. 
Maybe it wasn't so 
funny after all. 


Far away. 


TAKE A BEER CAN MERCH 
TO LUNCH. 


Mile Hi Chapter Officers: 


Mile Hi Daily Brew Staff: 
Pub-lisher........Max Robb 
Editor......++..+.Lew Cady 
BuS$ine8$ Manarer..Dick Veit 


Jim McCoy 


Can-did pict 
of Harry Keithline 


LETTERS TO THE EDITOR ARE WELCOMFD AND MAY BE 
PUBLISHED EVEN IF NOT ACCOMPANIED BY A OONETOP. 


BCCA now in its sixth year of 
existence blossomed into a truly na- 
tionwide club as, for the first time in its 
history, BCCA boasted of membership 
from all 50 states of the Union and the 
District of Columbia. Abroad, BCCA 
membership was enjoyed by collectors 
in Africa, Australia, Canada, Canal 
Zone, England, Japan and Sweden. 
The numbers game nearly doubled 
going from #3216 to #6412. 

During 1975, Henry Herbst #70, 
served as the sixth President of BCCA. 
Hank, as he is more often called, had a 
supporting cast of Jerry Weishaar 
#159, Vice President; Hal Leeker #843, 
Secretary; Jim Thole #410, Treasurer. 

The Board of Directors serving 
BCCA consisted of Jeff Berg #799, Bob 
Feldwisch #406, Bruce Gregg #248, 
Bill Henderson #73, Jim Hipes #496, 
Larry Maxton #129, Jim McCoy #136, 
Warren Taylor #175 and John Vetter 
#369. 

1975 saw many noteworthy accom- 
plishments for BCCA. The first edition 
of Beer Can Collectors Guide to U.S. 
Beer Cans was printed and available to 
the membership. Many man _ hours 
were devoted to this publication under 
the guidance of Committee Co-Chair- 
men Hank Herbst and Jim Thole. In 
September, Lonnie Smith #99, became 
the second editor of the BCCA News 
Report after nearly six years of hard 
work and total devotion by Larry 
Wright #2. 


During the year, 16 additional, 
official BCCA Chapters were formed 
bringing the grand total of recognized 
chapters to 48. Truly, 1975 was a 
growth year for BCCA. 

The 5th Annual CANvention was 
hosted by the Hawkeye Chapter and 
was held in Des Moines, Iowa, on 
September 11-14, 1975. 


51H 
NATIONA 
(ANVENTICN 


Official Commemorative Can from 
CANvention 5 was a yellow and black 
12 oz. flat top, featuring a picture of 
the Iowa State Capital Building. 


1975 


1,065 members and 716 guests from 
35 different states and Canada con- 
verged on Des Moines to enjoy the fun. 


Winning displays at the CANvention 
were submitted by Rich Heinze #529 
— Cone Top; Don Fink #2592 — Flat 
Top; Dan Carlson #1457 — Foreign; 
Marcia Sticht #460 — Miscellaneous 
and Hawkeye Chapter for Chapter Dis- 
play. Rich Heinze #529, collected 
another award for Best Overall Dis- 
play. 

Judged Can of the Year by the 
membeship was Acme by Acme Brew- 
ing Co. 

The valued honor of Collector of the 
Year was bestowed upon Larry Wright 
#2. 

Larry also was presented with the 
President's award as a token of 
appreciation for his many long hours of 
service donated to the BCCA. 

Finally and certainly most pleasing 
to the eye, was Miss Beer Can — Chris 
Jennings. 

Bidding at the 5th CANvention for 
the 1978 CANvention were New 
Orleans, Milwaukee, Houston and San 
Antonio with Milwaukee being the 
majority choice of those attending. 


Hank Herbst, Pres. 


Gerald Weishaar, V.P. 


Hal Leeker, Secr. 


Jim Thole, Treas. 


Our hosts for Canvention V. The Hawkeye Chapter. 


Fun Times. This was the main trading area in Veterans Auditorium. 
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Canvention site for 1975 


Larry Wright #2 honored as Collector of the Year. 
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Chris Jennings 
Miss Beer Can — 1975 


1976 saw membership of BCCA 
catapult over the 10,000 figure with 
#10,250 being the last number issued in 
the fiscal year. 

Jerry Weishaar #159 reigned as 
President ably assisted by Hal Leeker 
#843 — Vice President; Bob Feld- 
wisch #406 — Secretary and Jim Thole 
#410 — Treasurer. Supporting the 
National officers was the Board of 
Directors including Bill Henderson 
#73, Henry Herbst #70, Jim Hipes 
#496, Larry Maxton #129, John Vetter 
#369, Jeff Berg #799, Bruce Gregg 
#248, Jim McCoy #136 and Warren 
Taylor #175. 

During 1976 our BCCA logo became 
a registered trademark, our roster was 
automated and we received a 2nd class 
mail permit insuring quicker mail 
delivery of our News Report. Written 
by Larry Wright #2, “The Beer Can” 
was published and made available to 
our membership. This fine edition was 
a complete guide to beer can collecting 
and was superbly done. 


JoAnn Brockman #6037 accepts the 
trophy for Can of the Year. 


Our New Officers from left to right: haar #159 Pres., Hal Leeker #843 Vice 
Bob Feldwisch #406 Sec., Jerry Weis- Pres., Jim Thole #410 Treas. 
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917 BCCA’ers and 633 guests attend- 
ed representing 37 states, District of 
Columbia and Canada. 

Winning displays were submitted by 
John Ahrens #9 — Foreign; Don Fink 
#2592 — Flat Top; Bill Christensen 
#33 — Brand; Robert Bendula #924 — 
Miscellaneous; Ken Conner #448 — 
Best Overall and Keystone Chapter — 
Chapter Display. 

Judged can of the Year was Hude- 
pohl by Hudepohl Brewing Co., 
Cincinnati, Ohio. 

Special Bicentennial Can was pre- 
sented to Reading Series, Reading 
Brewing Co., Reading, Pennsylvania. 


The official CANvention Commem- 
orative Can was a 12 oz. red, white 
and blue flat top featuring the Liberty 
Bell flanked by the original and 
current U.S. Flags. 
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BCCA Collector of the Year was John 
Ahrens #9, shown accepting the honor. 


Dick Hasson of Crown Cork & Seal 
accepts for Bicentennial Can. 


Amongst many new and innovative 
activities at CANvention 6, came the 
highlight. Miss Marsha Majors was our 
honored guest. Better known as Miss 
Olde Frothingslosh, Marsha spent 
many long hours autographing her 
favorite beer cans for our members. 

Bidding on CANvention 9 were 
Niagara Falls, N.Y. and Phoenix, 
Arizona with Phoenix and the A-l 
Chapter the overwhelming winner. 


appropriately — Philadelphia, PA, 


Miss Beer Can for CANvention 6 was 
Joanne Florentino, BCCA’s own “Lib- 
erty Belle.” 


and was hosted by the Greater 
Delaware Valley Chapter. 
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1977 


1977 watched as BCCA membership 
swelled by more than 4,000 new 
members. The last official number 
issued in 1977 was #14,500. We 
boasted of members in all 50 states, 
D.C. and 19 foreign countries. 

Guiding our organization at the 
National level were: Hal Leeker #843 
— President; Jim Thole #410 — Vice 
President; Jim Hipes #496 — Secre- 
tary; and Kit Hall #166 — Treasurer. 
The National Board of Directors 
consisted of: Jeff Berg #799, Bruce 
Gregg #248, Jim McCoy #136, Warren 
Taylor #175, Jerry Weishaar #159, 
Dom Mazzeo #1027, Marcia Sticht 
#460, Ray Knisley #877 and Dave 
Ohlendorf #1603. 

1977 brought 25 new BCCA Chap- 
ters into BCCA marking the largest 
year for chapter organization and 
signifying a continuing growing inter- 
est in local areas in beer can collecting. 

The 7th Annual CANvention was 
hosted by KC’s Best Chapter and was 
held in Kansas City with headquarters 
at the Holiday Inn. 


New Officers L to R are: Kit Hall #166, 
Treas.; Hal Leeker #843, Pres.; Jim 
Hipes #496, Sec.; Not pictured Jim 
Thole #410 V.P. 


Members voted Schell’s Export, 
August Schell Brewing Co., New Ulm, 
Minn., as U.S. Can of the Year. 


Hosting Canvention VII was the KC’s Best Chapter. 
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38 states and Canada came to the sented by Casper, Wyoming, St. Louis, 
Midwest for the Annual CANvention and Hershey, Pennsylvania, with Her- 
and to enjoy the fun, trading and shey being the majority choice of those 
overall hospitality. voting. 
Award winning displays were sub- 
mitted by Larry Hall #662 — Cone 
Top; Terry Dunn #2263 — Flat Top; 
Ron Jones #1236 — Foreign; Chuck 
Brix #10783 — Brand; Martin Landey 
#78 — Brewery; Frank Visconti — 
Open and the North Star Chapter 
garnered two awards for Best Chapter 
and Best Overall Display. 


) 1,150 members and 910 guests from Bids for CANvention 10 were pre- 


BCCA Collector of the Year honors 
were bestowed on Lew Cady #98. 


The official Commemorative Can 
for CANvention 7 was a 12 oz. flat top 
in red, white and black silhouetting the 
downtown KC Skyline. 


Miss Christi Anderson became Miss 
Beer Can 1977 and wore the honors 
proudly. 
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1978 


1978 saw BCCA membership num- 
bers jump from #14,501 through 
#18.399. Active members resided in all 
50 states and the District of Columbia. 
Foreign membership expanded to in- 
clude Australia, Canada, Canal Zone, 
England, France, Germany, Haiti, 
Hong Kong, Italy, New Zealand, 
Norway, Puerto Rico, Saudi Arabia, 
Scotland, Singapore, South Africa, 
Sweden and Switzerland. 

Jim Those #410, held the reins as 
President of BCCA in 1978 and was 
complimented by Bill Henderson #73 
— Vice President; Kit Hall #166 — 
Secretary; Herb Schwarz #1922 — 
Treasurer. 

The 1978 Board of Directors con- 
sisted of the above officers and Ray 
Knisley #877, Hal Leeker #843, Dom 
Mazzeo #1027, Dave Ohlendorf #1603, 
Marcia Sticht #460, Marcia Butter- 
buagh #6560, Bob Corbett #3235, Al 
Milnar #818 and Ron Moermond #224. 

During 1978, 14 Chapters of BCCA 
came into existence bringing the total 
to 108 chapters recognized and ac- 
cepted as extensions of the National 
Club. 


The CANvention attracted 1,545 
members and 1,075 guests from 39 
states, Canada and South Africa and it 
can be said that all enjoyed the trading 
and hospitality that was offered. 

Award winners at CANvention 8 
were Roger Lichtenberger #8797 — 
Cone Top; Rich Johnson #9492 — 
Flat Top; Randy Barnhart #7130 — 
Foreign; Dave Steck #4823 — Brand; 
Bruce Merevick #12551 — Brewery; 
Phil Pospychala #481 — Open; Dan 
Johnson #2978 — Bock; Big Beer 
Brotherhood-Chapter. Bruce Merevick 
#12551 received another honor as his 
display received another trophy for 
Best Overall. 


The 8th Annual CANvention was 
hosted by The Badger Bunch and was 
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held in Milwaukee, Wisconsin on 
September 21, 22, 23, and 24. 


Judged as U.S. Can of the Year was 
Sierra by Pittsburgh Brewing Co. 


Special Commemorative Can of the 
Year was X-Mas Brew by August Schell 
Brewing Co. 
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Weer Can Collectors 


For the first time in our history there 
was a deadlock for BCCA Collector of 
the Year. Sharing the honors were 


Walt Hintz #85 and Bill Christensen 
#33. 


The President’s Award was pre- 


Yes, Bill Christensen #33 on the left 
accepts the trophy for collector of the 
year as does Walter Hintz #85. Each 
had exactly the same number of votes. 


CANVENTION Vill 
SEPT 21-24. 1978 


The official Commemorative Can 
from CANvention 8 was a 12 oz. 
brown and white flat top, featuring a 
barrel of beer. 


Bidding for future CANventions was 
hot and heavy at CANvention 8 with 
Chicago and Minneapolis winning the 
bids for 1981 and 1982, respectively. 


sented to Jack Turner #65 in apprecia- 
tion of his contributions to BCCA as 
CANvention Coordinator for the past 
several years. 


Not only are beer cans beautiful, but 
so was Miss Beer Can — Patti 
Rosenbaum. 
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Active membership in the BCCA 
during 1979 was 10,775. There were 
108 Chapters serving its local members 
in the United States, Europe and South 
Africa. 

The BCCA President for this fiscal 
year was Bill Henderson #73; Vice 
President — Kit Hall #166; Secretary 
— Herb Schwarz #1922 and Gregg 
Kreyling #3533 was the Treasurer. 
Chose to serve on the Board of 
Directors were Jim Thole #410, Ron 
Moermond #224, Ron Andraesek #156, 
Roger Kirkpatrick #1583, Les Nuern- 
berg #1362, Marcia Sticht #460, 
Marcia Butterbaugh #6560, Norm 
Cook #8884, and Bob Corbett #3235. 


Phoenix was hailed by many as the 
best CANvention ever. Marcia Butter- Left to right: Kit Hall #166 V.P.; Bill 41922, Sec.; Greg Kreyling #3533, 
baugh #6560 served as Chairperson Henderson #73, Pres.,; Herb Schwarz Trea. 
and Jack Turner #65 as the Planner. 

The A-1 Chapter hosted CANvention 
IX and was held at the Del Webb 
Townhouse, September 6-9, 1979. It 
featured the first outdoor (by the 
swimming pool) hospitality room with 

) Buddy Allen entertaining nightly. 
Becky Palmer was our Miss Beer Can of 
this year. 


Bill Henderson presents to Marsha 
Butterbaugh a special trophy for her 
efforts as Canvention Co-ordinator. 


pone 
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consin, and was the Brewery Series of 
Pennsylvania. 


The Special Can or Set was issued by 
Huber Brewing Co. of Monroe, Wis- 
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Lonnie Smith (r) accepts the trophy 
from Bill Henderson as Collector of the 
Year. 


Heer Lan woucerurs 
of America 
9m Ammvac Canvention 


Scovemeee ve 


Our hosts for the Canvention the A-1 
Chapter. 


ie 
Hunters 
Specia 

~ BEER 


The CANvention Commemorative 
; Can was multicolored depicting a 
Miss Beer Can Becky Palmer. cowboy drinking an A-1 beer. Looking 

closer, the background depicts a ao 

gingham shirt and jeans complete with 
belt and bullets. 

The Can of the Year was issued by 
Schell Brewing Co. of New Ulm, 
Minnesota and was the Hunter Special 
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A major part of all prior CANven- 
tions has been the hospitality rooms, 
provided through the years by various 
chapters. A capsule history on our 
tenth Anniversary of the numerous 
hospitality rooms by CANvention may 
help relive some fond memories. This 
history is put together by memory so 
apologies are given for any forgotten 
hospitality rooms. 


Ist CANVENTION — At this CAN- 
vention there were no_ hospitality 
rooms, yet there were MANY. To 
explain these conflicting statements 
let’s say this. The National had no 
room; they dispensed their hospitality 
outdoors. Since there were no chapters 
there were no hospitality rooms. Yet 
every room you walked into, the 
collectors had their own brand of 
hospitality. 


2nd CANVENTION — This time 
there were two Chapter Hospitality 
Rooms; Wisconsin and Gateway, in 
addition to the National’s. The Na- 
tional made it possible for a lot of 
people to complete their Schmidt 
Scenes as that beer flowed freely in their 
room. While Wisconsin had a nice 
room, the Gateway stole the show as 
their members were attired in straw 
hats and Budweiser vests along with 
plenty of beer. No mention of Lake 
Geneva would be complete without 
mentioning an unofficial hospitality 
room where all the night people ended 
up and that was Ed and Irma Wendel’s 
room. People like Max Robb, Tobi 
Harms and Dick Adamowicz can 
testify to this. 


3rd CANVENTION — Here we had 
3 chapter hospitality rooms. These 
were the Gateway, Omichiana and 
Hawkeye. Despite all the trouble with 
the elevators, it seemed that everybody 
found the various rooms. The biggest 
of these was again the Gateway who 
seemed to have an inexhaustible supply 
of beer and booze. 


4th CANVENTION — Once again 3 
chapters put on hospitality rooms. 
These were the Gateway, Hawkeye 
and Mile-Hi from the host city. Of 
these, the Gateway was once again the 
biggest, with Hawkeye right behind. 


Hospitality Rooms 


The one that stayed open the longest 
and the latest had to be the Mile-Hi 
where people like John Ahrens and Bob 
McClure could be found along with 
such local yokels as Lew Cady, Jim 
McCoy and of course, Ron Moermond 
swapping tales and beer until the wee 
small hours of the morning. 


5th CANVENTION — Once again 
there were the Gateway and Hawkeye 
and this time they were joined by 
Delaware Valley, K.C.’s Best, Houston 
and New Orleans. The last 3 named 
were of course competing for a 
CANvention bid. K.C.’s Best had a 
beautiful suite with a wet bar, draft 
beer, plenty of canned beer and 
snacks. The Houston Chapter headed 
by Bob Dean also put out plenty of 
everything plus a special can inviting 
everybody to Houston. Delaware Val- 
ley may of had the smallest but it was 
one of the liveliest and stayed open 
until very late! 


6th CANVENTION — This time the 
Gateway and Delaware Valley had 
some different chapters to keep it 
company in having hospitality rooms. 
These were the A-1 Chapter from 
Phoenix and the Keystone. Also, for the 
first time the National had a band 
playing in their hospitality room. A-1 
really went all out especially Saturday 
night at their Victory Party and it 
closed in the early hours of the 
morning. The Delaware Valley did an 
outstanding job, headed by Bud 
Mazzeo who kept running out to get 
more beer. The Keystone and Gate- 
way, while overshadowed by the other 
two, did their share and more to keep 
things moving. 


7th CANVENTION — Four chap- 
ters from St. Louis area joined together 
to sponsor a big room with beer, snacks 
and door prizes in an effort to get the 
10th CANvention in St. Louis. Dela- 
ware Valley and Keystone joined 
together in their bid for Hershey and 
also had a great room which stayed 
open until everybody had plenty of 
beer. Hawkeye Chapter was also 
represented and gave away a very 
pretty paper label can. 


8th CANVENTION — For the first 
time the National had draft beer served 
instead of canned beer in_ their 
hospitality room and again a band. 
CANvention 8 featured more hospital- 
ity rooms than any other CANvention 
as 7 chapters had rooms plus the 
President’s Hospitality Suite. The 
North Star with Les Nuernburg head- 
ing it did a fantastic job with 
wall-to-wall people, beer plus a special 
can. Delaware Valley as usual kept 
things hopping with beer galore. The 
Packer Chapter was represented for 
the first time and they handed out a 
paper label can, friendship and beer. 
The Windy City Chapter was well 
represented by Ron Jones and com- 
pany and their hospitality had a lot to 
do with Chicago getting a CANvention 
bid. Pickwick Chapter’s Room was one 
of the quietest despite Martin Landey 
doing his best to get Boston a 
CANvention bid. The Gateway was 
there as usual, but they were open for 
just a short time as was the South 
Bend, IND. room. The President’s 
Hospitality Room was just great. It was 
a place where you could go and sit 
down and have a beer, something a lot 
people needed. 


9th CANVENTION — Here the 
National went back to lst CANVEN- 
TION ways for the most part — open 
air hospitality around the pool. The 
Delaware Valley boys had a wide open 
hospitality room; they brought the 
beer to the swimmers in the pool all 
hours of day and night. The Stroh’s 
Westmont Chapter also kept things 
hopping with a hospitality room, pool- 
side. Their room was filled before, 
after and during the time Buddy Allen 
was playing. Bob Dean and _ the 
Houston Grand Prize Chapter got 
everybody going Saturday afternoon 
with that down South friendship. Dan 
Andrews’ California Chapter and Rick 
Saa’s Florida Gators were both 
pleasant. 
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If CANvention hospitality could be 
capsulized into four words they would 
be BCCA means great people. 

Since the founding in that day in 
November, 1969, the BCCA presently 
has grown to over 10,000 members and 
resides in all corners of the world. The 
BCCA has had its growing pains over 
these past 10 years, but has tried to 
maintain the basic concept established 
by those first 7 collectors that formed 
this club on the principle of fellowship 
and to encourage the study and 
collecting of beer cans. These phrases 
still appear in the BCCA Constitution 
and By-Laws and will likely still be 
unchanged when many of us will visit 
that big collection in the sky. 

The Chapters have been responsible 
for the wide spread interest in this 
hobby. Through their local promotions 
and trade sessions, they have brought 
most new members into the BCCA. 
The Chapters make our CANventions 
what they are and it is unknown to 
most members all the work that goes 
into hosting one. Many Chapters 
have issued their own commemorative 
cans often with support of their local 
breweries, in honor of their special 
annual event or CANvention. 

The Chapters also play a large role 
in BCCA operations. It is they who 
nominate members for the Board of 
Directors by knowing who is most 
capable for that position. Can and 
Collectors of the Year are also nomin- 
ated by them. 

While nothing else takes the place of 
the CANvention, members may take in 
a Mini CANvention throughout the 
year. These Minis are wholly sponsored 
by a Chapter or a group of Chapter at 
most any place in the country and 
during most months between the real 
CANvention. They are a combination 
of beer can trading and socializing 
which most collectors believe are the 
two most important ingredients of 
their hobby. ; 

The Breweries have played a large 
part of any event through their 
donations. Some 3,000 cases of beer 
have been consumed through the years 
and contributed by Schlitz, Anheuser- 
Busch, Olympia, Hamms, Schmidt of 
Philadelphia, Ortliebs, Horlacher, 
Rolling Rock, Yuengling, Miller and 
Tuborg. 
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The first 9 CANVENTIONS were 
attended by some 11,745 including 
7041 members and consumed 10,810 
banquet meals. In 1976, Schmidt of 
Philadelphia provided a photographer 
to record our annual event. 

Through the years, members have 
been honored by their dedication to 
the hobby by being named Collector of 
the Year. Beyond this award, two 
individuals have earned the most 
prestigious of BCCA recognition by 
being named as recipients of the BCCA 
President’s Award for their service to 
the BCCA over the years. Larry 
Wright #2 was the first to receive this 
award. Larry was one of the original 
founders and first News Report Editor 
and has remained active with the 
operations of the BCCA through the 
years. The second recipient was Jack 
Turner #65 for his dedication in 
planning our CANvention each year. 
Jack has devoted many hours of his 
time towards this annual event in 
making sure that all facets run 
smoothly. 

There is one Chapter that should be 
noted in that all of its members have 
attended all 9 CANventions to date 
and are appropriately named the 
Tontine Chapter. Some years ago, 
each member donated a can of their 
choice and as the chapter name 
implies, the survivor or last member to 
still attend all the Canventions will 
inherit this then quite handsome 
collection. 

The collecting of breweriana was 
enhanced by the formation of the 
BCCA, although clubs of this type 
have been established before and after 
the founding of the BCCA. Most 
notable is the East Coast Breweriana 
Association whose members have pre- 
served all facets of breweriana and 
founded just prior to the BCCA. Since 
1970, however, numerous spinoffs 
have appeared and some have faded 
away. While most may not be con- 
sidered “clubs” as their destiny is not 
controlled by the membership or 
Constitution and By-Laws and are 
normally solely owned. But all have 
one thing in common, the promoting 
of the hobby of beer can collecting. 


As we enter 1980, the growt 
BCCA and beer can sallecting ib 
to have stabilized. Hoardes of older ai 
finds have been fewer than in she 
recent past. Breweries and warehouses 
have been rumaged through. And even 
dumps yielding some rare oldies are 
becoming hard to find. But as long as 
breweries continue to cater to the beer 
can collector through issues of limited 
or often changed labels, the hobby will 
remain quite active. 

Beginning this year, the BCCA has 
its third Editor for the News Report. 
Larry Freeze #5937 has accepted the 
position and his occupational back- 
ground includes writing and editing a 
hobby magazine which assures our 
News Report to be in capable hands. 

This year, the BCCA will venture to 
Hershey, Pennsylvania and CANven- 
tion X to be hosted by the Keystone 
Chapter. While relatively few of us 
have enjoyed this hobby for more than 
just a few short years, come with us to 
Hershey and join in the celebrating of 
this, our 10th Anniversary. 

This trip down memory lane on 
BCCA’s Tenth Anniversary has been 
prepared for you, our membership, the 
backbone of our great organization. 

In acknowledgement of their hard 
work and contributions, I would 
personally like to thank Kit Hall 166, 
Jack Turner #65, Herb Schwarz 
#1922 and Harry Keithline #23. Their 
contributions and cooperation made 
this booklet possible. 

Special thanks also to Dick Adamo- 
wicz #344 whose artistic talent is 
presented on the front cover. 

Thanks again to all contributors and 
special thanks to you, the members for 
making BCCA King of Beer Can 
Clubs. 

Ken Horstman #1931 
Editor 


Book review 


By Dennis Gordon #520 


“The Great American Beer Book” 
By James D. Robertson 

Caroline House Publishers, Inc 
P.O. Box 738 
Ottawa, IL 61350 

$9.95 


This advent of beer can collecting, however, has made 
la brands available in large metropolitan areas 
thereby giving them a public exposur d 
ee ? e not otherwise 


How often has one heard someone exclaim that “I don’t 
know much about beer (or art) but I know what I like?” 
- rae pee See to learn some of the fine points 
about this most delightful bever i 
gig aie i g age? And one good way is 

Here we are offered descriptions of the taste of over 550 
individual brands of domestic and imported beer which 
were evaluated by being subjected to the brutal scrutiny of 
blind tasting. The results are most interesting, and once 
again our familiar admonition to support your local 
brewery is most appropriate — they make good beer as the 
taste results show. 

Other features include dozens of photographs in black 
and white as well as color, and there is a good article on the 
taste of bottled vs. canned beer. Historical material is most 
interesting, as are the pages on types and styles of brew and 
the various processes used to produce it. 

Also what about the brand names themselves? Ever 
wonder what Dreher (Anton Dreher from Vienna 
introduced bottom fermentation) and Cervoise in those 
jazzy cans (named for a goddess of agriculture)? How about 
a history of the Brown Derby label with the dates each 


brewery produced this brand along with a description of the 


taste? 
One might won 
ale, etc. Are they a co. 


der about such labels as stock ale, cream 
Jlectors’ nuisance created as a product 
of an advertiser’s imagination, or is there real meaning? 
Both possibilities are discussed. Thus, in England for 
example, a stock ale is characterized by a relatively low 
carbonation. But in the U.S., the ale label is no guarantee of 


a top-fermented brew. 
his book are devoted to evaluation of 


n each brewer. Here 
olorful evaluations 


“Recommended for daily use;” “T 


a dessert beer;’ 


ffice exists, not ev | y 
aie and that’s it. . . To hell with making all this money. 


Besides, we're selling all we make now; Faint but 


ichl dowed ma ually complex;” 
fae Oe ida aftertaste. Novices and old hands alike have 


i i i ice;” “My Aunt 
d it their No. 1 domestic dark beer choice; 
Seine’ to make a root beer that tasted very much like 
this, and it was great stuff when the bottles didn’t explode; 
“Pretty label;” “Flavor of gasoline;” Unpleasant wet-dog 


aroma. 
While the comments range from mos 


‘table, they are part of a systema 
wary number of the world’s brews. Local brews as well as 


j f course, deserve 
he majors performed well and, of cc , 
sree! This book offers an excellent guide as to what 


the good ones are and where to find them. 


t respectful to nearly 
tic examination of a 


“Foreign Beer Cans” 

By Darrold Bussell #360 
2046 N. Raisinville Rd. 
Monroe, MI 48161 
$5.95 


This book by Darrold Bussell #360 offers our fellow beer 
can collectors a good guide to the cans of countries outside 
the United States. In all, over 1,600 cans from 53 countries 
are illustrated and each can is given a number for easy 
reference. 

The cans are all grouped alphabetically by country just as 
the BCCA composite list is prepared, thus making it 
especially useful to collectors specializing in certain 
countries. In size, they range from 9% ounce cans from the 
British Isles to the magnificent gallons of Germany, 
Finland, Australia and other countries. 

Other features include a brief introduction discussing can 
collecting, a biographical sketch of the author, and a fine 
color photograph on the cover of some uncommon cans, 
along with a tall pilsener glass full of beer (leaving me to 
wonder what exotic brand is in that glass!) 

Interesting, too, is the fact that a good number of cans 
from non-English speaking countries have English inscrip- 
tions on the labels. Perhaps some enlightened BCCA 
member can offer an explanation as to the origin of this 


practice. 


A few minor difficulties are present which can, however, 


be resolved with the aid of an atlas. As a Canadian can 
specialist, I wish to point out that Nova Scotia is a province 
of Canada, and thus the Alpine, Schooner, Moosehead, etc., 
belong with the other 221 Canadian cans. 

Also, Hawaii is a U.S. state, although this matter is 
complicated by the fact that the Primo paper label can 
shown was produced in 1959, the year Hawaii was granted 
statehood. Maybe this can was produced earlier that year. A 
can from “Taiwan, China?” Uh, oh. .- . That’s an argument 
I will stay away from, as Mr. Bussell is a former Marine. 

However, beer cans are what it’s all about, and where else 
can one see pictures of such a wide variety of foreign beer 


cans? 


Emporium. . - 
(Continued from p. 13) 


Aug. 2 Knickerbocker; Freeport, L.I., NY, 3RD 
ANNUAL PIC-KNIC, Cow Meadow Park; 


John Shemorry, #13806 


Rebel Traders; Atlanta or Pabst, GA; Dick 


Aug. 2 
Fogarty, #6506 
Aug. 2 Home Run; San Juan, Puerto Rico, CERVEZA 
CAPER; George Baley, $4262 
THAT’S ALL 


Please send all labels, chapter cans, complimen 


monetary donations to: 
Mark C. Ferguson, #5836 
1131 Ralston Ave. 
Barboursville, WV 25504 


304/736-9394 
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Deer Can A 10th A | Canvention 
BCC th Annua 
Collectors Hershey, de triple = 
i September 11th to 14th, 
of America epee 
aS, 47 Hershey Motor Lodge and Convention Center 
cur SEATON 7 po West Chocolate Avenue & University Drive 


4 Hershey, PA 


OFFICIAL REGISTRATION FORM 


Member's Name (please print or type) 


Address (please print or type) Age_______.BCCAZ 


City, State, Zip (please print or type) 


Please check if trading table is needed 0 


Enclosed is my check covering myself as a member and guests (only) listed below. $ 
Check banquet if to attend. 


Age. Banquet_____ 


1. Age___ Banquet_____ 2. 


Banquet___ 4. Age. Banquet 


3. Age. 


(Failure to show age will result in receiving a non-drinking, non-served I.D. card) 


REGISTRATION FEES: 
Member with Banquet: $26.00 Guest with Banquet: $20.00 
Member without Banquet: $16.00 Guest without Banquet: $10.00 


This is a package plan — No Deviations. This fee is effective now until August 10. After that date, dues will increase by $2 for members 


and each guest. Cut off date for pre-registration is August 15. All mail postmarked after that date will be returned. Only pre-registered 
members and guests will be eligible for a trading table and banquet ticket. Please read GENERAL INFORMATION page for fees and 


instructions on registering after August 15. 


I am under the age of 21. I will be under the responsibility of: 


Name Address 


City. a SA i 


BCCA Member CL yes UO no If yes, his BCCA Number 


If no, and not registered on this form, 
BCCA number of member registered with 


Signature of responsible adult (who must attend) 


Signature of parent (also required) 


Please do not include money for other members; as separate registration forms are required for each member. Mail this for: 
completed along with check to BCCA office, 747 Merus Court, Fenton, Missouri 63026. Checks should be payable to the 
Cancelled check will serve as receipt. Please do not send cash. 


Ken Horstman #1931 will handle pre-registration and all inquiries should be addressed to him in care of the BCCA office. Do : 
completed registration forms direct to him — the forms must be tallied at the BCCA office. 


MAIL TO THE BCCA OFFICE: FENTON, MO. 
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HOTEL ROOM RESERVATION FORM 


{1B eer Can CANvention X 


Hershey, Pennsylvania 


Collectors September 11-14, 1980 


of America mail to: 

s BCCA CANvention Housing 
747 Merus Ct. 

Fenton, MO 63026 


Reservations will be accepted per schedule listed in General Information. Please note that reservations of two or more days day will be 
given preference at the CANvention Headquarters Motor Lodge. 


ACCOMMODATIONS (Please check preference) 


TYPE Hershey Hershey Harrisburg Host Howard 
____Lodge ____EconoLodge _ Marriott ___Inn ____ Johnsons 
___ Single (1 person) $40 $26 to $28 $42 $38 to $42 $28 to $30 
_____ Double (2 people 2 beds) $45 $30 to $32 $48 $48 to $52 $39 to $43 
___ Suites $90 to $150 $92 to $150 
______Extra person $5 $4 $5 $5 
Dateof Arrival __-—C—C‘iTimes__ ss C—~=—é«é~@D tte of Deeprtue;, SCS: 


NOTE: Reservation deadline is August 15, 1980 at 5 p.m. The CANvention headquarters is the Hershey Motor Lodge. Hotel 
assignments will be made on a first served basis. As there are a limited number of rooms at the headquarter motor lodge (425 rooms), we 
suggest you make reservations early. In the event your lodging inn is filled, overflow reservations will be filled on a rotation basis in 


participating inns. 


IMPORTANT: When mailing your reservations, please include a deposit of $25.00 per room. If you wish to have a room next to a fellow 
member, please send the two or more reservations in one envelope with a deposit for each room. 


CONFIRM RESERVATIONS TO: (Confirmations will come directly from hotel) NAMES OF OCCUPANTS FOR EACH 
ROOM REQUESTED: (bracket names of 

NAME: BCCA #__________ those sharing rooms) 

ADDRESS Phone #__ SSS ee eee ee oe 

CITY: STATE: ZIP: — 


) Courtesy car service from Harrisburg International Airport will be available with prior arrangements only. 
Please Indicate: Arrival time:____-—=————SESSS Airline: Cit a 


Amount of baggage: 
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Foreign brand changes 


By Marcella Schinski #3715 

Happy 10th Anniversary BCCA from the foreign news 
staff of: Frank Constable (11187), Lindsay Haynes (16229), 
Geoff Donges (20384), Bill Wykle (14368), Don Kurtz (891), 
Dick (4530) & Joanne Clark (14530), Christer Idstrom 
(5179), Harvey Lambert (10223), Gary Crossen (8068), 
Chris McGinnis (21026), Page Tuminello, Scott Oglesby 
(6169), Sheldon Meshberg (3496), Leonard Dicker (9598), 
John Kerr (10964), Christer Loow (11743) and all my other 
past contributors. It’s an anniversary for me too as this issue 
marks the start of the 4th year I’ve been responsible for this 
column. I’ve thoroughly enjoyed doing the column, but the 
a part has been the good friends I’ve acquired during this 

ime. 

AGUILA IMPERIAL/E] Aguila/Spain. Now a two sided 
extruded 33cl steel can with the words CERVEZA 
ESPECIAL at the bottom. 

ANDREAS PILS/Andreas/Hagen Westf., Germany. On 
the can that I featured in November '77, #1, the falcon and 
vines were all silver, whereas the falcon is now in red, green, 
and yellow, and the vines are now green and yellow on this 
latest 0,331 can. 

ASAHI LAGER BEER/(Asahi)/Japan. New Size; 1000ml 
straight steel can. #2254. 

BASS SPECIAL ALE/Tennent Caledonian/Glasgow, 
(Scotland). This red and gold striped 440ml can is made for 
the Scottish market only and does not replace the Special 
Pale Ale (with the same basic design) cans made for the rest 
of the U.K. 

1. BOCKEN 01 KLASS II/Till/(Sweden). In my opinion 
the sharpest looking 45cl Bocken can that has been issued. A 
detailed goat’s head, at the top, against a red background 
framed by gold leafs, and pods and ribbon highlight the 
label on this two sided all white can. 

2. BODDINGTONS BITTER BEER/Boddingtons, 
Strangeways/Manchester, England. Black 440ml can with 
yellow, orange, and white accent colors. 

BREMME BRAUHERRN FASSCHEN/Bremme/Wup- 
pertal, Germany. 4 Liter can with a gold medal, on a red 
and yellow ribbon near the top. 

3. BRISA CERVEZA LIGERA/Cuauhtemoc/Monterey, 
Mexico. Tall 340ml extruded steel can; all white with a gold 
rectangle containing a sailing ship and all lettering in blue. 

CARLING BLACK LABEL BEER BIERE/Carling 
OKeefe/Toronto, Canada. Revised design to this 341ml can 
being introduced into the Ontario market this spring. The 
logo is greatly enlarged with all gold wording, design and 
lines having been eliminated. Great Taste Makes It (above 
the logo) A Great Beer (below the logo) is all that appears on 
the face of this two sided can with push button top. 
Reminiscent of the early Carling Black Label Lager Beer 
design. 

a CARLTON LIGHT BEER/Carlton & United/Aus- 
tralia. Same can front as shown July ’79, #5 but 
commemorating DARWIN N.T. BOUGAINVILLEA CITY, 
Bougainvillea Festival Held July Each Year, on the back of 
this 370m] can. (Back shown only). 

CARLSBERG LAGER DE LUXE/Carlsberg/Northamp- 
ton, England. New brand name in a 440ml size and looks 
like the blue and gold “Imported” cans from Denmark but 
does not have the word Imported on the can because of 
being canned in the U.K. 

5. CASCADE DRAUGHT /Tasmanian/Hobart, Austral- 
ia. Third in the series; Sydney to Hobart Yacht Race 1979. 
370ml can featuring Constitution Dock in Hobart. By far 
the most beautiful can in this series. 
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6. CASCADE HOBART LIGHT LAGER / Tasmanian we 


/Hobart, Australia. Baby blue 370ml can with gold, black 
and white accent color featuring the brewery buildings. 

“CASTLEMAINE” XXXX BITTER ALE/Castlemaine 
Perkins/Brisbane, Australia. Usual yellow 370ml can with 
red and black lettering and the brewery near the top with 
MAJOR SPONSOR XII COMMONWEALTH GAMES 
BRISBANE 1982 near the bottom of the can in very smal] 
letters replacing the words Export Quality. The Cp logo 
near the bottom has also changed. 


je Bitter Bee! 
ea 
—_—— ues — 
1 2 


scade Drau: 
| Vie See 
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LOW ALCOMOL 
CASTLEMAINE PERKINS 
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7. (CASTLEMAINE) XXXX LITE/Castlemaine Perkins 
Ltd./Brisbane, Australia. Yellow 370ml can with XXXX 
Lite, in red. Low alcohol with “Major Sponsor XII 
“Commonwealth Games Brisbane 1982” at the bottom in 
small letters. 

DAB MEISTER PILS/Dortmunder Actien/Dortmund, 
Germany. Entirely new 4L can with picture of two glass 
beer steins on the can front. 

8. DOCTOREN ALT/Andreas/Hagen, Germany. At- 
tractive 0,331 can; all white with a gold circle with a band 
of white containing the brand name in green and blue. 

DORTMUNDER KRONEN PILSKRONE/Dortmunder/ 
Dortmund, Germany. 5 Liter gold can with green trim and 
the logo has a gold crown with red rubies at the top. 

EICHBAUM EXPORT /Eichbaum/Mannheim, Ger- 
many. Changes have been made to this green 0,331 can as 
the words “300 Jahre Brau Tradition” replaces the words 
“Uber 250 Jahre Brau-Erfahrung” directly above the word 
Eichbaum. There is also a line of red lettering below the 
four silver medals. 

9. ERZQUELL PILS/Erzquell/Siegtal, (Germany). 
Greatly changed label on this 0,331 two sided can. It’s still 
white, but the brand name is now in gold letters across a 
silver rectangle with a gold, green, red and white crest at 
the top of the rectangle. A gold medal on a red ribbon 
appears at the bottom right of the label. 

10. FIX HELLAS EXPORT /Hellenic Brwry. & Winery/ 
Athens, Greece. Not only a brewery change but a label 
change too. Still a blue and white can but the brand name is 
now within a gold and white trimmed rectangle, with a red 
seal above and three gold coins below the words Fix Hellas. 


10 13 14 


Greek lettering encircles the brand name and on the side of 
this 330 GPM can are the words “Product of Greece For The 
Common Market.” 

11. FUNKE ALT/Stern Brauerei Carl Funke/Essen, 
Germany. Blonde woodgrain 4 liter can with an 1890's 
picture of a man holding a beer glass. The letters FUNKE 
ALT in black with white shading giving the impression of 
depth. 

GOLD EXTRA 01 II SPECIAL QUALITY/Falken/ 
Boras-Falkenberg, (Sweden). Label is very similar to the 
Falcon Gold cans issued previously. This is a 45 CL. 
extruded steel can thereby having a more metallic look. 

(GRANGES) LAGER 12 PREMIUM 01 KLASS I BEER/ 
Grangesberg/Grangesberg, Sweden. Very sharp looking 45 
CL, still all white like the two previous cans but this can has 
ared band at the top and bottom and gives an overall more 
attractive irradescent appearance. 

IND COOPE BROWN ALE/Ind Coope Limited/Lon- 
don, England. Same label design as the Light Ale (See Nov. 
"79, #11) but this 275 ml can is red and also has the city of 
origin change. 

KAVALJER LJUST LATTOL I/Warby/(Sweden). Horse 
and rider are still the focal point of this 45cl can but it’s now 
an all reddish brown can. 

KRONENBOURG /The French are coming and their aim 
is to topple Heineken, the No. 1 imported beer in the U.S. 
After May Ist the name Kronenbourg will ring out from TV 
commercials in the New York area (an expenditure of more 
than $2 million). Two main factors have touched off the 
scramble in the import market; growth and profitability, as 
sales of imported beer have grown five times faster than 
total beer sales every year since 1970. Last year imports 
grew 28%, compared with only 3.5% for the overall 
market, and imports still account for only 2.6% of all U.S. 
beer ales, leaving plenty of room for expansion. Ad strategy 
focuses on New York because that area alone accounts for 
about a third of total import sales. Speculation is pro 
and con on Kronenbourg’s chances of success, but it 
seems turn about is fair play as Anheuser Busch has designs 
on Europe. BSN-GERVAIS DANONE, the French company 
that brews Kronenbourg, will distribute Anheuser’s 
Michelob beer in Europe. 

PUNTIGAMER EXPORT/I’ve received two crimp steel 
red, white and blue cans with only the lions head within the 
circle. The 0,341 can is still by BRUDER REININGHAU of 
Graz, Austria and has 13 lines of small print (on a slant) to 
the left of the can seam. The 0,331 can is by PUNTIGAM of 
Graz, Austria but only has 8 lines of small print (on a slant) 
to the left of the can seem. 

12. RIXEN ALT/Rixen/Tonisvorst Krefeld, Germany. 
Metallic gold 4 liter can with dark blue rectangle containing 
a red shield with a gold windmill and all lettering is in red 
and blue. 

ROYAL HOFBRAUHAUS HB MUNCHEN/Hofbrauhaus 
Munchen/Munich, Germany. See Nov. 78, #13. Still an 
0,331 can but the label is smaller and the can is now 
crimped steel. 

13. RUDDLES BITTER/G. Ruddle & Co./Oakham, 
Rutland, England. Special issue for International Paint 
(famous for quality paints) illustrating can lacquers for 
Industrial Coatings, Marine Coatings, Protective Coatings 
and Building Paints. Very colorful red, white and blue 
275ml can featuring the entities that their paint is used on. 
OBSOLETE. 

SAPPORO LAGER BEER/(Sapporo)/Japan. New size; 
1000ml straight steel can, #2174. 

14. SCHLOSSER ALT /Schlosser/Dusseldorf, German 
Blue and white can with two inter-locking locks at the to 
and a red ribbon at the bottom, plus BIER.BIERE.BiIRRA 
CERVEZA has been added near the bottom of this 0 32 
can. 
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15. SILVER LABEL DeLUXE BEER CLASS II/Nassjo/ 
Stockholm, Sweden. Aristocratic looking 45cl two sided can 
in silver and blue with a silver medal suspended by a blue 
and white ribbon, Developed and marketed by Polar Co. 
Foods Corporation. 

SOUTHWARK BITTER BEER/South Australian /Ade- 
laide, So. Australia. Standard can front on this 370ml can, 
but commemorating “Australia Vs. West Indies Third Test- 
Adelaide Oval January 1980.” 

16. SOUTHWARK SPECIAL CARBOHYDRATE MOD- 
IFIED BEER /South Australian/Adelaide, South Australia. 
New brand; 370ml all white two sided can with accent 
colors of red, green and black. (Has 5¢ deposit top.) 

17. SPAR HOLLAND BIER /for Spar Supermarkets/Hol- 
land. A .331 green can with white and gold trim. Spar 
Holland Bier (shown) on one side and Spar Lager Beir on 
the other. 

STARBRAU PILSENER BEER /Bavaria/Lieshout, Hol- 
land. A beautiful metallic purple and gold 33 CL. can 
reverting back to having birra olandese (like the black and 
tan can) to the right of the can seam at the top. 

STAUDER PILS PREMIUM KLASSE/Stauder/Essen, 
Germany. Copper colored 5 liter can with water beads all 
over the can with the white logo being suspended by a gold 
chain. Stauder Pils in green and Premium Klasse in red. 

18a & b. STUTTGARTER HOFBRAU /Stuttgarter/Stutt- 
gart, (Germany). White, red and black 0,331 soccer can 
with the soccer ball appearing on both sides of the can, and 
the signatures of the 18 Stuttgart players on just one side. a.) 
“Ein prominenter Grub aus Stuttgart” means “A big 
greeting from Stuttgart.” DFB, on the soccer ball, stands for 
DEUTSCHE FUSSBALL BUNDESLIGA and means Ger- 
man Soccer Federal League which is an inter-Germany 
league. Stuttgart (located in southwest Germany) finished 
second to Hamburg in ’78/’79 and the can was issued shortly 
thereafter. b.) In the large white section in the center of the 
soccer ball is the signature of HANS MULLER, one of the 
top players in the league. Soccer is by far the most popular 
and important sport in Germany and is equivalent in fan 
appeal to our football, baseball and basketball combined. 
Needless to say, this can is obsolete. 

19 & 20. TENNENTS T LAGER/Tennent Caledonian/ 
Glasgow, (Scotland). It’s been a long wait, but two of its 
four Scottish lassies have arrived. MICHELLE LEAN and 
NORMA MURRAY. This brings the set to four poses (June 
shown [2 poses] Jan. 80, #18 & 19). Model Michelle is the 
wife of Scotland goalkeeper Alan Rough and is an 
ex-Convent girl and Norma is a Glasgow model. 

TOOHEYS EXPORT PILSENER/Tooheys/ Australia. 
This 370ml can is the one with the three wheat grains at the 
top left and has SPECIALLY CANNED FOR QANTAS (on 
a slant) on the bottom right of the can. 
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TOOHEYS FLAG ALE/Tooheys/ Australia. SPECIALLY 
CANNED FOR QANTAS on the side of this 370m| can 
(Nov. 78, #18) between the labels. 

TUBORG PILSENER/Tuborg/Copenhagen, Denmark 
Attention collectors of the minute. A change to the second 
part of the text (on the back). Original issue; “SIE SIND 
IMMER HERZLICH WILLKOMMEN DIE TUBORG 
BRAUEREIEN in KOPENHAGEN ZU BESUCHEN, UM 
DEN GROSSEN, MODERNEN BETRIEB, DER DAS 
WELTBEKANNTE BIER BRAUT, ZU BESICHTIGEN.” 
On the most recent can it’s the same general text (the words 
in bold are not on this can). Sept./Oct. '78-cover can. 

Qla-b-c. VITAMALZ/Becker/St. Ingbert Saar, West 
Germany. Originally reported as a 17-can set, but most 
recent information makes this a 19-can set; one poster can 


18a 18b 
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and 18 bicyclists. All can fronts are the same (21a), with a 
colorful poster can (German Vitamalt Bicycle Racing 
Course 1979) (21b), and the bicyclists which are black and 
white photographs which contain their individual signa- 
tures. The bicyclists are not especially attractive cans so I’m 
only showing one to give you an idea of what the set 
represents. These racing cans were sold at the race course, 
with the remaining cans being sold some weeks later only in 
the county of Saar and the set has been obsolete since August 
of "79. Incidentally there is a two sided Vitamalz (nearbeer 
for children and sportsmen) can which is still current (21a) 


race-crew driver 
Citizen Schumacher 
Kondor H.J. Bohnen 
Kondor G.Bohnen 
Peugeot Hindelang 
Peugeot Singer 
Peugeot Trott 
Peugeot-Michelin Braun 


Chapter Brewings... 
(Continued from p. 14) 


SURE HOPE SOME OF YOU GUYS CLEAN UP YOUR 
ACT. 

At our last session at Milpitas we had a pretty good 
turnout (about 55 members). I do have one big complaint 
about the session. In the past I have argued for the young 
collector. Give him a chance to trade. Bring some old 
dumpers you don’t feel that strongly about and make a 
trade, even if it is just a current that you don’t need. At our 
last session we had what I consider an unusual event. A 
young trader arrived who had made a big find in a few 
brands of indoor flat tops. Now everyone it seems wanted to 
do a “good deed” by trading with this young collector. They 
were trading old dumpers, new currents, or just about 
anything else worthless for one of his good cans. Not only 
would they trade for one good one for their shelves, but they 
would pick up another six or so to put in their trade boxes 
for the next session. I will be interested to see what they 
want for cans that they got so cheaply in trade. I am sure 
that a few of the people will sell off some of those cans at a 
handsome profit. Also, if the young collector does have any 
of these good cans left, they will not get him good trades 
because the market is now saturated. The worst thing about 
the whole deal was the fact that some of our most advanced 
and most knowledgeable collectors were doing some of the 
biggest ripoffs. 

49er Diggins 


HERE’S A CHAPTER THAT GETS DOWN TO BUSI- 
NESS! 

The business meeting was held at Paul Martin’s house. We 
wish to say thanks to Paul for his hospitality. We had a good 
time. The first thing discussed was the treasurer's report; we 
have $790 in the bank. When this was found out, the rest of 
the evening was devoted to spending it. 

Knickerbocker Knick Knews 


ATTENTION SPELUNKERS: 

Rumors have it that Jay Herbein has located a cave “4 
mile from the Hershey Motor Lodge. Jay can put you up if 
you don’t get a room for the Canvention. 

Coal Cracker Can Mining News 


ANOTHER ANSWER TO THE AGE-OLD QUESTION 
OF WHERE YOU FIND THE OLD-AGE CANS! 
A guy from Portland, Ore., called me the other night and 


Privat! Schuetz 
Puma Fritz (21c) 
Quelle Hempel 
Rigloch S Hetz 
Rigloch S Rote 
Teka Kraft 
TI-Raleigh Thaler 
Warncke Thurau 
Warncke-GIOS Jakst 
Privat Beckmann 
Vitamalz Baloon 


92. WEST END DRAUGHT BEER/South Australian/ 
Adelaide, (Australia). The can front is as shown Nov. "78, 
#24, but the back commemorates the JACARANDA FESTI- 
VAL (held in September 79). (Back shown only). 

23. WEST END XXX EXPORT BEER /South Australian/ 
Adelaide, South Australia. All white 370 ml can with accent 
colors of mauve, red and black. Imported exclusively by 
HORIZONS SOUTH, INC. Newton, Kansas 67114. 


asked if he could come out. Always glad to see another 
collector, I said sure. When he got here, he told me he had 
been in town all week and managed to get a little dumping 
in. He proceeded to show me a grade 1% Gold Seal quart 
from Ellensburg, Wash.; a grade 1% Rainier Light Light; 
several grade one early 60s Rainiers; a mint 1964 Schlitz Soft 
Top from San Francisco, and five or six other cans. Anyway, 
in the course of conversation, he told me where he had 
gotten them — UNDER THE CRAWL SPACE of the sales 
room of the Rainier Brewery, the place where the Rainier 
Chapter holds four meetings a year. The carpetbagger. 
Where else would you get beer cans but at a brewery???? 
Big Beer Brotherhood Rustic News 


THOUGHT FOR TODAY: 
Always grade your trading stock honestly and accurately. 
It will amaze your trading partners and irritate all of the 
other collectors. 
Patrick Henry Orator 


Brand Changes... 
(Continued from p. 10) 


SCHWEGMANN PREMIUM LAGER BEER (Royal) is 
now on the market having dropped the word Light. Could 
be they are coming out with a reduced calorie light beer 

35. SCA GOLD LABEL PREMIUM BEER (Magna 
Carta) is now on the market. What does SGA stand for? The 
Spirits Guild of America. (MAG 2) 

36. STEGMAIER LIGHT BEER (Stegmaier) is another 
96 calorie brew on the market. (STG 6) 

37. TECH BEER (Pittsburgh) is now on the market. 
Does this replace the TECH LIGHT? (PIT 152) 

38. TEXAS PRIDE NEAR BEER (Pearl) is made for the 
export market with one side of the can printed in French and 
the other side in English. The design now incorporates the 
PEARL waterfall. (PRL 60) 

TIME SAVER PREMIUM BEER (Hanley) is now out in 
an aluminum can. 

TRIBUTE BEER (Jos. Schlitz) is a name being considered 
for a second low calorie beer Schlitz is prese 
contemplating. This would be a premium price: 
brewed to compete with MICHELOB LICHT. 

39. D.G. YUENGLING & SON PREMIUM BEER 
Yuengling & Son) altered their 150th anniversar 
reflect their 151st year of operation. (YU 27) 
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CANdids 


Olympia Unveils 
Two New Brands 


A Special Light Beer with 
Sree Lie “Taste 


12FLOZ 355 ml 


Bilis 


Olympia Brewing Co. has announced the introduction of 
a new super-premium brand — Medallion Special Beer — 
and Hamm’s Special Light, the brewer’s third entry into the 
reduced-calorie segment of the market. 

Medallion special made its debut (in bottles only) in four 
test markets last month. The new brand is being aimed 
directly at super-premium entries from the two industry 
leaders. TV commercials carry the theme line “Nobody does 
it better.” 

Hamm’s Special Light was introduced last month in most 
of the company’s Midwest markets. The celebrated Hamm’s 
cartoon bear presents the brand in TV commercials based 

on a promise of a less filling beer with great taste. 


Support Your National Sport! 


Australia’s national sport, Elbow-Bending, is as 
popular as ever, according to Malcolm McQuillan 
#20478. 

The national average of beer consumption is 136.2 
litres (29.94 gallons) per person a year. The Northern 
Territory goes higher than that — 236.3 litres or 52 
gallons apiece in a year’s time. 

Small wonder then that Darwin’s Society for the 
Prevention of Alcoholism, which disbanded in 1966 
for lack of support, has not yet been revived. 
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New Composite Taking Shape 


Dave Stegman #10856 is undertaking the project of 
forming a composite of all U.S. cans in the 7-, 8- and 
10-ounce sizes. And he’s asking for your contributions 


as soon as possible. 

“I will attempt to assemble all information sent to 
me by the Hershey Canvention and present it to the 
membership for possible publication,” he says. 

“It is important that members send this information 
as early as possible so that I can get an idea of the 
scope of the project and that they give full information 
on each can they submit — color, date, label details, 
slogans, etc., in order to list each variation possible. 

“If members wish to contribute cans as samples, 
they will be most welcome, but cannot be returned.” 


‘Real Beer’ Comes to W. Va. 


Both chambers of the West Virginia state legislature have 
voted to override a veto by Gov. Jay Rockefeller, which will 
allow the percentage of alcohol in beer sold in the state to 
increase from 3.2 to 4.2 percent. The law will take effect 
May 26. 

Some beer distributors, however, are worried about the 
change over. “We know it’s going to be touchy,” one 
distributor said. “One way would be to let the stock run 
down and hope we have enough to last until the law allows 
4.2 to be brought into the state.” 

For drinkers and collectors, it could mean more brands 
being brought into the state. Right now, only one imported 
beer — Heineken — is sold there. But other foreigns, as 
well as domestics, could join the market. 


Odd Sizes Come to New Mexico 


A second major brewer is now selling beer in New Me™: 
in odd-sized bottles and cans in order to escape the ; 
“price affirmation” law. Budweiser, Michelob, Mic 
Lite and Natural Lite are being sold in 10-ounce can 
bottles only. 

An Anheuser-Busch spokesman said the new packa 
“a direct result of the state’s price affirmation law 
law, passed in 1979, requires that brewers and 
distributors give New Mexico wholesalers as low a pri 
offered to wholesalers anywhere else in the natio 
guaranteed low price applies only when the product 
New Mexico is the same product sold elsewhere. 

So last September, Joseph Schlitz Brewing Co 
selling Schlitz in 12%-ounce cans in an apparent att 
get around the law. 

“It’s going to cost the beer-drinking public more © 
predicts Jim Baca, state liquor director. He says 
companies more to make the unconventionally-siz: 
and bottles for one state only. 


Beer Can Collectors of America, 


747 MERUS COURT ¢ FENTON, MO 63026 


THE BEER CAN COLLECTORS OF AMERICA was founded in St. Louis, Missouri in April, 1970 by six beer can 
») enthusiasts. We now have over 10,000 members in all fifty states and in seventeen foreign countries. There are no 


Prerequisites for membership in the BCCA, only an interest in collecting beer cans. We have members in almost all 
walks of life and in every age group. 


HERE ARE SOME OF THE BENEFITS OF BELONGING TO THE BCCA: 


1. YOU RECEIVE a Composite List in the spring of 1980 showing all canned beer brands known to our members. You 


can use this as a check list against your own collection. 

YOU RECEIVE a Roster containing the names & addresses of all fellow members. This is most helpful when trad- 

ing by mail, phone or in person. 

YOU RECEIVE your official Membership Card which is proof of membership for the year your dues are paid. This 

card entitles you to all the rights and privileges of a member of the BCCA. 

YOU RECEIVE an official BCCA windshield decal, the BCCA embroidered emblem and a BCCA iron-on. 

YOU RECEIVE our bi-monthly (6 issues per year) publication BEER CAN COLLECTORS NEWS REPORT, 

which contains new brand information and numerous articles of interest. 

. YOU RECEIVE a Membership Certificate suitable for framing, signed by the President and Secretary. 

. YOU HAVE THE RIGHT to attend our Annual CANvention. The News Report will contain details about the CAN- 
vention which is held yearly in September. 

- YOU RECEIVE a semi-quarterly (8 issues per year) Want Ad Bulletin containing many possible trades. (A small 
charge is applied for placing ads. A coupon for one (1) free ad will accompany each new membership.) 


2. 
3: 


4. 
5. 


We welcome you to join this fast growing, fun loving, club so you may enjoy the fellowship and all the benefits of 


membership; however, please note, the BCCA is a trading club, and the buying and selling of cans amongst members is 
strongly discouraged. 


J IT’S MORE FUN AND EASIER TO TRADE FOR A CAN THAN TO BUY IT. 


Gregg Kreyling 
Applicants Please Read By-Laws on Reverse Before Filling Out This Application. Secretary, BCCA 


MEMBERSHIP APPLICATION 


B.C.C.A.# —_ 
ep thea heh Sed tt ede ae CeVrreriryT jx 
FOR OFFICE USE NAME (LAST, FIRST, MIDDLE INITIAL) NAME OF SPOUSE 
| os a (ee Ve (Ke 
STREET ADDRESS 
Sits faacr 
ae ee ee | | a 
USA OR CANADIAN CITY STATE ZIP CANADIAN PROVINCE 
| (TN) = = 
| i petit Litt | ce ae [F] AIC TELEPHONE NUMBER 


FOREIGN CITY, COUNTRY 


») (OC) ; g wo. , | (CT) | (CC) 


OCCUPATION YEAR OF BIRTH NO. OF CANS FOR 
IN COLLECTION 
Enclose a check or money order NO CASH PLEASE for $18.00 ( 23. for foreign members) to cover initiation fee of $3.00 and annual member dues for the v= 
1980 in the Beer Can Collectors of America of $15.00 ($20.00 foreign members). $3.00 of this amount is for a subscription to the Beer Can Collectors News fs 
one year. Return this bill form with remittance. Members who join after October 1st will be paid for the balance of the present year plus all of the followin, 


Please make check payable to BCCA and mail to: BCCA 747 Merus Ct., Fenton, MO 63026 


SUPPLY CORNER 


CANVENTION IX 

COMMEMORATIVE CAN 
The official can available 
only to those members 
who did not receive one 
at the national Canven- 
tion. $3.50 each. (Limit 
one per member.) 


BCCA IRON—ON. Make 
your own T-Shirt on your 
favorite fabric and color 
with the official BCCA 
Iron-On. Design comes 
in black and_ red, 
10x10”, for $1.00 each, 
postpaid. 


Collectors 
of America @ 
BACK ISSUES OF NEWS REPORT. All back issues 

are available to members. 1971, 1972, 1973 OM 


All prices include postage and handling. 


Mail your check (no cash) to: 

BEER CAN COLLECTORS OF AMERICA 
Attn: Supplies Chairman 
747 Merus Ct. 
Fenton, Missouri 63026 


Checks should be made out to BEER CAN 
COLLECTORS OF AMERICA. 
Allow four weeks for delivery. 


ITEM QUANTITY 
BCCA Belt Buckle, $3.50 ea. 
BCCA Iron-On, $1.00 ea. 
Guide to U.S. Beer Cans, $6.00 ea. 
The Beer Can, $4.00 ea. 
Guide to U.S. Beer Cans & The 
Beer Can, $9.00 for both 
Canvention IX Can, $3.50 ea. 
(Limit one per member) 
News Report 3-ring binders, 
2 for $5.00 
Window Decals, 3 for $1.00 
Embroidered Emblems, $1.00 ea. 
Trading Cans |.D. Labels, 
$3.75 per roll 
Bumper Stickers, 3 for $2.00, 
75° ea. 


BCCA Leather Key Ring, $1.50 
BCCA Leather Can Holder, $4.00 
Stationery Stickers, $5.50 per roli 
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NEWS REPORT 

3-RING BINDERS 

A handy and convenient 
way to save your back 


sturdy, bright req 
binders have the BCCA 
logo on the front, and the 
club’s name down the 


copies of the BCCA spine. 2 binders for 
News Report. These $5.00. 


issues are 50% each. 1974 to present are $1 each. 
CIRCLE ISSUES WANTED 


1971 — Mar, Jun, Sep, Dec 

1972 — Mar, Jun, Sep, Dec 

1973 — Jan, Mar, May, Jul, Sep, Nov 
1974 — Jan, Mar, May, Jul, Sep, Nov 
1975 — Jan, Mar, May, Jul, Sep, Nov 
1976 — Jan, Mar, May, Jul, Sep, Nov 
1977 — Jan, Mar, May, Jul, Sep, Nov 
1978 — Jan, Mar, May, Jul, Sep, Nov 
1979 — Jan, Mar, May, Jul, Sep, Nov 
1980 — Jan, Mar 


ORDER COMPLETE BACK ISSUES BY SETS !h 
BINDER 


______ Volume #1 — $10.00 

(1971, 1972, 1973, 1974) 
______ Volume #2 — $10.00 
(1975 and Jan, Mar, May 1976) 
Volume #3 — $10.00 
(Jul, Sep, Nov 1976 and 1977) 
Volume #4 — $10.00 


(1978 and Jan, Mar, May 1979) 


NAME 

STREET 

CITY 

STATE ZIP. 
BCCA# AMT. ENCLOSED $__—_ 


Oe pus AGAIN! 


AT 


TEN REASONS WHY THE 
Caya Sealed Can 
IS BETTER FOR BEER 


. Opens and pours like a bottle. 


Special lining, applied after can Is 
made, guards taste. 


Beer flows from a clean, cap-protect- 
ed opening. 


Small opening keeps out flavor- 
robbing oxygen. 


Can shields beer from harmful light. 
Cools faster. 

' No deposits; no returns. 
Saves half the weight. 

. Takes less room In refrigerator. 


. Drink right from con. 


I1ROQUOIS BEVERAGE 


Ue BUFFALO BREWERY TO 


OFFER BEER and ALE i “ins 


Now you can enjoy the old fashioned flavor of Iroquois 
Beer and Ale p/us the convenience of buying these great 
brews in cap-sealed cans. 


First Buffalo brewery to offer beer and ale in this type of 
container, Iroquois has selected the cap-sealed can for its 
many advantages—believes you will appreciate them just 
as Iroquois sales leadership proves you appreciate the 
old-time taste of Iroquois Beer and Ale. 


Whenever and wherever limited refrigeration space, 
quicker cooling or freedom from bottle returns is an im- 
portant consideration, always ask for Iroquois Beer, Ale or 
Half & Half in cans. 


BUFFALO’S LARGEST SELLING BEER and ALE 


In 12-Ounce and 32-Ounce Bottles 
— in Cans — on Tap 


CORPORATION, BUFFALO, No 


Submitted by Tim Rosentha! 


ist 


Sealy 


3 


Meeting of the board 


_ Meeting of the boar CCC e—e 
v 


January Highlights 


© The last number issued was 21,273. There have 
been 191 new members since last month and 4,124 
renewals. 

e Financial Report: Bud Sucher made a motion to 
invest $25,000 in treasury bill certificates. Seconded 
by Bob Dean and passed by a voice vote. The final 
figures are in on the 1979 Canvention and we lost 
$1,877.82. 

° Chapter Report: Sixty chapters out of 109 have 
returned the updates so far. There were no new 
chapter applications. 

e Canvention Report: For the 1980 Canvention, we 
have gotten a reduction in room rates from $48 to $45 
for a double and $42 to $40 for a single. The fee will 
be $25 for a member and $19 for a guest. It will be $10 
less for those not attending the banquet. The meal will 
be breast of chicken topped with a Hershey kiss. Ken 
Horstman will head a committee for the 10th 
anniversary program, which will probably be printed 
in the News Report. 

© The new composite is 60-70 % completed and will 
be included in the 1980 roster. 

* Boston has inquired about hosting the 1984 
Canvention. 


February Highlights 


e The last number issued was 21,452. There are a 
total of 8,027 active members. There have been 170 
new members since last month and 3,055 renewals. 


urer’s Report: The club has deposited 
$25,000 in certificates with Carondelet Savings. 

¢ Chapter Report: The third renewal was sent out 
Feb. 14. We still have not heard from 10 of the 109 


e Treas 


chapters. ; 
e Canvention Report: Rooms in Hershey must be 


booked for two nights. 
° Roster: Gerald Pecinovsky is the new roster 


chairman. The rosters will be mailed from Des 


Moines. 


What Is Tontine? 


Most BCCAers are aware that the Tontine Chapter 
is composed of those members who have attended all 
nine previous national canventions. But what does 
Tontine mean? 

Walter C. Fetzer #205 and Tontine member #T-4 
has used Webster’s Universal Dictionary, dated 1936, 
tu define the word. 

“Tontine (noun) A species of annuity devised by an 
Italian named Lorenzo Tonti. They were at first 
adopted by governments as a means of raising a loan, 
but were afterward also applied to life insurance. 

“Under a tontine policy no dividends or returns of 
any kind are given the policy holder for a certain 
number of years, termed the tontine period, at the 
expiration of which the entire fund, with its 
accumulations, is divided amongst those who have 
kept their policies in force. The system is less popular 
than formerly, although the policies still existing cover 
very large figures.” 


Letters 


Automatic Agitation 


Dear BCCA: 
On page 20 of the November 1979 


News Report, the writer sought 
some automatic means to agitate 
the acid solution within the poly- 
ethylene bucket. 

| recall such an agitator during 
college chemistry. It consists of a 
polyethylene-coated iron pellet 
which is dropped into the container 
of the solution to be agitated. The 
container is placed on a varlable- 
speed magnetic stirrer. This stirrer 
is simply a magnet on each of two 
blades of a rotor which Is turned at 
variable speeds by an electric 
motor. 


The rotor is assembled inside the 
motor housing; the magnetic field 
exerted by the magnets on the rotor 
pass through the roof of the 
housing and through the beaker to 
the iron pellet, such that the pellet 
is turned within the solution at 
variable speed. Thus, the solution 
is agitated. 

Perhaps the writer can purchase 
such a magnetic stirrer at a labora- 
tory supply firm. 


Thomas A. Kriehn #2766 


Update on Home-Sealed Cans 


Dear BCCA: 
In the January-February issue of 
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the News Report, you included an 
article written by me = en' ‘ied 
“Watch for Home Sealed Ca"=.” | 


expected some flack from it got 
only one letter. This person ne 
has authentic air-sealed 4 ull 
Gackle, and it might hi air 
tradeability if | don’t clear ‘ ng 
up in the News Report. 

Well, he’s right. Someti: or | 
submitted the article, | fin a 


brewery-sealed full Gack | 
now stand corrected. All o 
mentioned in the article 2 
my collection in the brews 
full state, but all mentic 
home sealed in some am 


Bill Heichel #3635 


Potpourri forum 


Related and unrelated tidbits from the East and other places. 


I received so much mail in the last two months that this 
really should be a two page column, but due to the 
anniversary insert, Larry wants us all to be as brief as 
possible. So, if your comments got missed this time around, 
have patience, I'll get to you in July. Thanks, everyone, for 
your great response. 


HOW’S THIS FOR OPENERS: 

Bob Chapman #8837 and a couple of friends named Art 
and Ollie hosted the 2nd Annual Opener Convention last 
month in St. Louis. Bob and his friends collect all kinds of 
openers, for cans and bottles, that is. You’d be amazed at 
the variety. 


A REPLY FROM PREMIUM MUGRAGE: 

“Appreciate your mentioning in your article about the 
fine hobby of Brewery Brick Collecting. However, you 
failed to mention any trading values . . . an obsolete brick 
trades one for one while a current brick trades two for one. 
Some of the smaller breweries don’t appreciate the fine art 
of brewery brick collecting.” 

Premium also insinuated that my address should be 
Hamm’s Street, not Olympia Street. Go easy on me, Bill, my 
feelings hurt easily. Besides, who am I to argue with the 
man for whom “Rainier-Not So Light” was named. 


MORE BEER TUNES: 

Got some additions for our beer-song list from Tim Cox 
#10709: “I Gotta Get Drunk” — Willie Nelson, “Beer 
Drinkers and Hell Raisers” — ZZ Top, “Hey Bartender” — 
Blues Brothers, “Bootleg” — Creedence Clearwater Revival, 
“The Drunkard” — Spirit and “I’m Going Fishing” — Tim 
Cox* and Ronnie Love. (*Yes, that’s our boy Tim, seems he 
used to be a rock ’n’ roller.) Maybe we should commission 
him to write an official BCCA Anthem. 


WILD ’N’ WONDERFUL FULLSTRENGTH W. VA. 
According to our Emporium Guru, Mark Ferguson 
#5836, West Virginia will soon repeal its 3.2 beer law, and 
“high test” beer will be sold statewide. Disappearing also 
will be tax stamps on beer can tops or bottoms. Appearing 
will be many brands that couldn’t be sold there before due 
to the law. Mark says beer distributors will be selling off 
their 3.2 beer at cost in June. (Guess that means that the 
July-August Emporium of Events will be unintelligible). 


SPEAKING OF THE EMPORIUM: 

Hey, Mark, how about putting the city and state after 
chapter names? That way, those of us who are too dumb to 
know where all those chapters are located, will know where 
to find their trade sessions. 


SPEAKING OF CHAPTERS: 

Richard Edwards #17824 of Syracuse tells us that the 
Congress Chapter is now holding regular monthly meetings, 
planning a June picnic, and ordering chapter beer mugs, all 
under their new officers, Joe Czajak #4885, John Keefe 
#19087, Mike Bellow #11096, and Jim Voutsinas #17958. It’s 
good to see them becoming more active in an era when 
interest is waning everywhere. 


By Will Hartlep #3109 


AND OF CHAPTER PATCHES: 

There sure are a bunch of them available these days. 
Hugh Griffin #17191 of snowy Virginia Beach thought it’d 
be a nice idea if someone made up a list of all the chapter 
patches available and where to send for them. Well, while I 
was hunting around for someone to do it, Marie Lillie 
strolled up and almost volunteered to do that very thing. So, 
all you chapter officers, if you have patches for sale, send 
that information to: Marie Lillie #2590, R.D. #3, Box 192L, 
Windsor, N.Y. 13865. In a month or so, she should have a 
pretty decent list compiled. Thanks, Marie. 


BCCA BOARD CANDIDATES: 

Looks like there'll be a good race for the BCCA Board this 
year. The NEF has endorsed Dave Krantz #10227 and Will 
Hartlep #3109. Also running are Bud Mazzeo #1504, Ray 
Johnson #10176, Roger Kirkpatrick #1583 (for reelection), 
Dick Johnson #2180, Dick Adamowicz #344, and Bob 
Veirkant #11214. 


BEST SUGGESTION TO A BOARD CANDIDATE: 
Kit Hall to Will Hartlep, “Maybe you can get Dave 
Haberman to mention you in his Fair Warning Column.” 


BEST BEER-RELATED BUMPER STICKER: 
Goes to Pittsburgh Brewing’s “Pump Iron, Not Gas.” 


BEST EXCERPT FROM A LETTER TO THIS COLUMN: 
From Thomas Kriehn #2766, “I don’t plan to attend any 
trade sessions I can’t walk to.” 


EASTERN PLACES NOT TO MISS IN MAY AND JUNE: 

May 17-18, Deposit, N.Y. The annual two-day outdoor 
session of the southern Tier Chapter. Best in the East. 

June 8, Baltimore, MD. At the Baltimore Memorial 
Stadium. Worth the trip just to see where the Pittsburgh 
Pirates put it to the Orioles. 

June 21-22, Asbury Park, N.J. Two or three days at the 
beach; how can you beat it? 

July 11-13, Dayton, Ohio. The grandaddy of outdoor 
two-dayers. Go here if nowhere else. 

July 19, Philadelphia. The Ben Penn Relays, trading and 
picnicing plus a sort of beer can olympics. 


If you’ve got something you'd like (0 see 
send it to Will Hartlep, 306 Olympi: 
Pittsburgh, PA 15211. 
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In case you were wondering what 
famous people drink Gilley’s Beer, we 
can now give you an answer, One is 
John Travolta. And that’s him on the 
left. Unfortunately, we weren't able to 
identify his bottom-opening cohort on 
the right. 

According to BCCA board member 
Bob Dean #1254, the pair were at the 
world famous Gilley’s Bar in Houston 
for the filming of the new movie 


“Urban Cowboy.” Part of the picture 


was shot at Gilley’s. The world 
premiere is scheduled for June 6 in 
Houston. 

A few days prior to that, on June 1, 
Gilley’s will be the scene of the first 
annual ExtravaCANaza, hosted by the 
Grand Prize Chapter. Activities will 
get underway at 1 p.m. with lots of 
surprises, including the possibility that 


Second-class postage paid 
at Fenton, Missouri, and 
additional mailing offices. 


Mickey Gilley himself may drop in for 
autographs and a beer or two. Kit 
Hall, BCCA President, is also planning 
to attend. 

Contact Rod MacDonald #15509 for 
more information. And if you think a 
bar may not be big enough for a trade 
session, don’t worry, Gilley’s is listed in 
the Guinness Book of Records as the 
world’s largest nightclub! 


